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Holy Cross College (Autonomous), Nagercoil UG Economics

Vision

We aim at nurturing the knowledge of dynamics of Economics in our students with Research
thrust and career orientation, enabling them to analyse economic issues from time to time.
Mission

« To frame suitable study methods and to make teaching student centric

«  To train our students to become career oriented

« Totap the talents and analytical skills of our students

»  To promote entrepreneurship skill and nurture social responsibility

Graduate Attributes

Graduates of our College develop the following attributes during the course of their studies.
> Creative thinking:

Equipping students with hands-on-training through skill-based courses and promote startup.
> Personality development:

Coping with increasing pace and change of modern life through value education, awareness on
human rights, gender issues and giving counselling for the needful.

> Environmental consciousness and social understanding:

Reflecting upon green initiatives and understanding the responsibility to contribute to the
society; promoting social and cultural diversity through student training and service-learning
programmes.

> Communicative competence:

Offering effective communication skills in both professional and social contexts through bridge
courses and activities of clubs and committees.

> Aesthetic skills:

Engaging mind, body and emotions for transformation through fine arts, meditation and
exercise; enriching skills through certificate courses offered by Holy Cross Academy.

> Research and knowledge enrichment:

Getting in-depth knowledge in the specific area of study through relevant core papers; ability
to create new understanding through the process of critical analysis and problem solving.

> Professional ethics:

Valuing honesty, fairness, respect, compassion and professional ethics among students. The
students of social work adhere to the National Association of Social Workers Code of Ethics
> Student engagement in the learning process:

Obtaining extensive and varied opportunities to utilize and build upon the theoretical and
empirical knowledge gained through workshops, seminars, conferences, industrial visits and
summer internship programmes.

> Employability:

Enhancing students in their professional life through Entrepreneur development, Placement &
Career guidance cell.

> Women empowerment and leadership:

Developing the capacity of self-management, team work, leadership and decision making
through gender sensitization programmes.

Programme Educational Objectives (PEOs)

PEOs | Upon completion of B.A/B.Sc. degree programme, the | Mapping with
graduates will be able to Mission

PEOL1 | apply appropriate theory and scientific knowledge to participate in | M1& M2
activities that support humanity and economic development
nationally and globally, developing as leaders in their fields of

expertise.
PEO2 | inculcate practical knowledge for developing professional | M2, M3, M4
empowerment and entrepreneurship and societal services. & M5
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PEOS3 | pursue lifelong learning and continuous improvement of the | M3, M4, M5
knowledge and skills with the highest professional and ethical | & M6
standards.

Programme Outcomes (POs)
Upon completion of B.A. degree programme, the graduates will | Mapping

POs | be able to: with PEOs

PO1 | obtain efficiently the knowledge and skills to face life challenges. PEO1

PO2 | implement the contributions of great thinkers/ writer/ activist and | PEO1
transform the society in accordance with local, national and global
needs.

PO3 | enhance leadership qualities, team spirit and communication skills | PEO2
for a better developmental career.

PO4 | apply the comprehensive learning to attain self-confidence and self- | PEO2
reliance in their chosen career and higher education.

PO5 | communicate effectively and collaborate successfully with peers to | PEO2 &
become competent professionals. PEO3

POG6 | prioritize cultural, ethical and moral values through learning | PEO2
experiences for a sustainable development. PEO3

PO7 | participate in learning activities throughout life, through self-paced |[PEO1 &
and self-directed learning to develop knowledge and skills. PEO3

Programme Specific Outcomes (PSOs)

PSOs Upon completion of B.A. Economics programme, the graduates | Mapping
will be able to: with POs
enable students to apply basic microeconomic, macroeconomic and | PO1, PO2

PSO1 S , - .
monetary concepts and theories in real life and decision making.
sensitize students to various economic issues related to PO1, PO6

PSO2 | Development, Growth, International Economics, Sustainable
Development and Environment.
familiarize students to the concepts and theories related to Finance, | PO2, PO3

PSO3 X
Investments and Modern Marketing.
evaluate various social and economic problems in the society and PO4, PO7

PSO4 o
develop answer to the problems as global citizens

PSO5 | enhance skills of analytical and critical thinking to analyze PO3, PO5

Mapping of POs and PSOs
POs PSO1 PSO 2 PSO3 PSO4 PSO5
PO1 S S S S S
PO2 S M S S M
PO3 S M S S S

PO4 S S S S S

PO5 S S S M S

PO6 S M S S S

PO7 S S S M S

Strong -S (3), Medium - M (2), Low - L (1)

Eligibility Norms for Admission
A pass in the Higher Secondary Examination (10+2) (Academic / Vocational Stream)
conducted by the Government of Tamil Nadu or an examination accepted as equivalent
thereto by the syndicate of Manonmaniam Sundaranar University, Tirunelveli.
Duration of the Programme : 3 Years
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Medium of Instruction
Passing Minimum
A minimum of 40% in the external examination and an aggregate of minimum 40% is
required. There is no minimum pass mark for the continuous internal assessment.
Components (Core Courses and Elective Courses)

English

UG Economics

Core — Theory Papers 12x100 1200
Core Courses Discipline Elective — Theory 3x100 300
Papers
Core Project 1x100 100
Total marks 1600
Elective Courses Theory 4x100 400
Total Marks 400
Part 111 — Total marks 2000
Course Structure
Distribution of Hours and Credits
Curricular Courses
Course S1 SII S I SV SV SVI Total
Hours Credits
Part I —-Language 6 (3) 6 (3) 6 (3) 6 (3) - - 24 12
Part II-English 6(3) 6(3) 6(3) 6(3) - - 24 12
Part-111
Core Course 4(4) |44 4 (4) 4 (4) 5+ | 605+ 70 62
4(4) |44 4 (4) 4 (4) 5@+ | 6(5)+
5(4)+ | 6(4)
Core Research 54)
Project
Elective /Discipline | 6 (5) 6 (5) 6 (5) 6(5 |403) 5(3)
Specific Elective 4(3) 5(3) 42 32
Courses
Part IV
Non-major Elective | 2 (2) 22 - - - - 4 4
Skill Enhancement - 2(2) 2(2) 2(2) - 8 8
Course 2(2)
Foundation Course | 2(2) - - - - - 2 2
Value Education - - - - 22 - 2 2
Internship - - - - (2) - - 2
Environmental - - 2(2) - - 2 2
Studies
Professional 2(2) 2 2
Competency Skill
Total 30 (23)] 30(23) | 30(23) | 30(23) | 30 (26) | 30 (22 180 140
Co-curricular Courses
Course Sl Sl SHr | SIvV SV SVi Total
LST (Life Skill Training) - (1) - (1) 2
Skill Development Training (1) 1
(Certificate Course)
Field Project 1) 1
Specific Value-added Course | (1) (@) 2
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Generic Value-added Course (1) (1) 2

MOOC (1) (1)

Student Training Activity: 1) 1

Clubs & Committees / NSS

Community Engagement 1) 1

Activity: RUN

Human Rights Education (1) 1

Gender Equity Studies (1) 1
Total 14

Total number of Compulsory Credits

Courses Offered

=Curricular credits +Co-curricular credits: 140 + 14

SEMESTER |
Course Course Title of the Course Credits Hours/
Code Week
Language:
Part | TU231TL1 [Tamil 3 6
FU231FL1 |[French
Part 11 EU241EL1 [English: A Stream 3 6
EU241EL2 [English: B Stream
EU241EL3 [English: C Stream
FU231CC1 |[Core Course I: Micro Economics | 5 5
FU231CC2 |[Core Course Il: Statistics for Economics- | 5 5
FU231EC1 [Elective Course I: Introduction to 3 4
Part 111 Sociology
Part IV | FU231NM1 [Non-Major Elective NME I: 2 2
Demography
FU231FC1 |Foundation Course: Business 2 2
Communication
Total 23 30
SEMESTER 11
Course | Course Code [Title of the Course Credits Hours/
Week
Language:
Part | TU232TL1 [Tamil 3 6
FU232FL1 [French
Part 11 EU242EL1  [English: A Stream 3 6
EU242EL2 [English: B Stream
EU242EL3 [English: C Stream
FU232CC1 [Core Course IlI: Micro Economics-II 5 5
FU232CC2 [Core Course IV: Statistics for Economics -1 5 5
FU232EC1 [Elective Course Il: Introduction to E- 3 4
Part 111 Commerce
FU232NM1 |Non-Major Elective NME Il: Economics 2 2
for Investors
FU232SE1  [Skill Enhancement Course SEC I: 2 2
Part IV Computer Application in Economics
Total 23 30
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SEMESTER I
Course |Course Code [Title of the Course Credits Hours/
Week
Language:
Part | TU233TL1 [Tamil 3 6
FU233FL1 |French
Part 11 EU233EL1 [English 3 6
FU233CC1 [Core Course V: Macro Economics - | 5 5
Part 111 FU233CC2 Core Cogrse V1. Mathematics for 5 5
Economics
FU233EC1 [Elective Course Ill: Rural Economics 3 4
FU233SE1 Ski!l Enhar)cement Course SEC II: 2 2
Indian Agriculture
Part IV UG23CSE? Slfil_l Enhancement Course SEC-IV: 2 2
Digital Fluency
Total 23 30
SEMESTER IV
Course |Course Code [Title of the Course Credits [Hours /
Week
Language:
Part | TU234TL1 [Tamil 3 6
FU234FL1 [French
PartlI EU234EL1 [English 3 6
FU234CC1 [Core Course VII: Macro Economics- 1l 5 5
FU234CC2 |Core Course VIII: Indian Economy 5 5
Elective Course 1V: Research Methods in 3 4
Part 111 FU234EC1 Economics
Part IV UG23CSE1L S!(ill Enhancement_ Course SEC III: 2 2
Fitness for Wellbeing
UG234EV1 [Environmental Studies (EVS) 2 2
Total 23 30
SEMESTER V
Course Course Code [Title of the Course Credits Hours/
Week
FU235CC1 [Core Course IX: Monetary 4 5
Economics
FU235CC2 [Core Course X: Fiscal Economics 4 5
FU235CC3 [Core Course XlI: Industrial 4 5
Economics
FU235RP1 |[Core Research Project 4 5
Part Il FU235DE1 [Discipline Specific Elective I: a) Tamil Nadu 3 4
Economy
Discipline Specific Elective I: b) Managerial
FU235DE2 [Economics
FU235DE3 |Discipline Specific Elective I: ¢) Fundamentals
of Management
FU235DE4 |Discipline Specific Elective 11: a) Operation
Research 3 4
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FU235DE5 |Discipline Specific Elective 11: b) Gender
Economics
FU235DE6 |Discipline Specific Elective Il: ¢) History of
Economic Thought
FU235VE1 |Value Education 2 2
Part IV FU235IS1  |Internship 2 <
Total 26 30
SEMESTER VI
Course  |Course Code [Title of the Course Credits Hours/
Week
FU236CC1 [Core Course XII: International 5 6
Economics
FU236CC2 |Core Course XIII: Development 5 6
Part 111 Economics
FU236CC3 |Core Course XIV: Agricultural 4 6
Economics
FU236DE1  Discipline Specific Elective IllI: a)
Basic Econometrics
FU236DE2  Discipline Specific Elective Il1: b) Behavioral 3 5
Economics
FU236DE3  Discipline Specific Elective Il1: ¢c) Economics
of Tourism
Discipline Specific Elective IV: a) 3 5
FU236DE4  [Financial Markets and Institutions
FU236DE5 |p) Urban Economics
FU236DE6 ) Health Economics
FU236PS1 |Professional Competency Skill 2 2
Total 22 30
TOTAL 140 180
Co-Curricular Courses
Part Semester Code Title of the Course Credit
L&l UG232LC1 Life Skill Training I: Catechism 1
UG232LM1 Life Skill Training I: Moral
I UG231C01 — | Skill Development Training (SDT) - 1
UG231C-- Certificate Course
1 FU232FP1 Field Project 1
I & I FU231V01- Specific Value-added Course 1+1
FU231V--/
FU233V01 -
Part V FU233V--
I, 1Iv - MOOC 1+1
& IV UG234LC1 L!fe Sk?ll Tra!n!ng I1: Catechism 1
UG234LM1 Life Skill Training Il: Moral
GVAC2401- | Generic Value-added Course
IV & VI GVAC24-- 1+1
-1V UG234ST1 Student Training Activity — Clubs & 1
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Committees / NSS
v UG234CE1 Community Engagement Activity -
1
RUN
\Y UG235HR1 Human Rights Education 1
VI UG236GS1 Gender Equity Studies 1
Total 14
Specific Value-added Courses
Semester | Course Code Title of the Course Credits ngtﬁls
1 FU231V01 Co-Operative Development 1 30
I FU231V02 Human Resource Management 1 30
I FU231V03 Media Economics 1 30
1 FU233V01 Basic Accountancy 1 30
i FU233V02 Behavioural Economics 1 30
I FU233V03 Urban Economics 1 30
Self-Learning Courses
Semester Course Code Title of the Course Credits
/v | FU233SL1/FU235SL1 | Economics of Tourism 1
IV/VI | FU234SL1/FU236SL1 | Event Management 1

Examination Pattern

Each paper carries an internal component. There is a passing minimum for external component.
A minimum of 40% in the external examination and an aggregate of 40% is required.

i. Part I — Tamil, Part Il — English, Part 111 - (Core Course/ Elective Course)

Ratio of Internal and External= 25:75

Continuous Internal Assessment (CIA)

Internal Components and Distribution of Marks

Components Marks
Internal test (2) - 40 marks 10
Quiz (2) - 20 marks 5

Assignment: (Model Making, Exhibition, Role Play, Seminar, Group 10
Discussion, Problem Solving, Class Test, Open Book Test etc.
(Minimum three items per course should be included in the syllabus &
teaching plan) (30 marks)

Total 25
Question Pattern

Internal Test Marks | External Exam Marks
Part A 4 x 1(No choice) 4 Part A 10 x 1 (No choice) 10
Part B 2 x 6 (Internal choice) 12 Part B 5 x 6 (Internal choice) 30
Part C 2 x 12 (Internal choice) 24 Part C 5 x 12 (Internal choice) 60
Total 40 Total 100
ii. Lab Course:
Ratio of Internal and External= 25:75
Total: 100 marks
Internal Components and Distribution of Marks
Internal Components Marks
Performance of the Experiments 10
Regularity in attending practical and submission of records 5
Record 5
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Model exam 5
Total 25
Question pattern
External Exam Marks
Major Practical
- . 75
Minor Practical / Spotters /Record
Total 75

Core Research Project
Ratio of Internal and External = 25:75

Components Marks
Internal 25
External
Core Research Project Report 40
Viva voce 35
Total 100
Part - IV

i Non-major Elective, Skill Enhancement Course | & 11, Foundation Course, Value
Education, Professional Competency Skill

Ratio of Internal and External = 25: 75
Internal Components and Distribution of Marks

Components Marks
Internal test (2) — 25 marks 10
Quiz (2) — 20 marks 5
Assignment: (Model Making, Exhibition, Role Play, Album, Group 10
Activity, etc. (Minimum three items per course)
Total 25
Question Pattern
Internal Test Marks | External Exam Marks
Part A 2 x 2 (No Choice) 4 Part A 5x 2 (No Choice) 10
Part B 3 x 4 (Open choice 12 Part B 5 x 4 (Open choice any 20
Three out of Five) Five out of Eight)
Part C 1 x 9 (Open choice 9 Part C 5 x 9 (Open choice any 45
One out of Three) Five out of Eight)
Total 25 Total 75

il. Skill Enhancement Course 111 & IV
Digital Fluency

Components | Marks

Internal

Quiz (15x 1) 15

Lab Assessment (5 x 2) 10

Total 25

External

Practical (2 x 25) 50

Procedure 25
Total 75

Fitness and Wellbeing
Components Marks
Internal
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Quiz (15x 1) 15
Exercise (2 X 5) 10
Total 25
External
Written Test: Part A: Open choice — 5 out 25
of 8 questions (5 x 5) 50
Part B: Open choice — 5 out

of 8 questions (5 x 10)

Total 75

iii. Environmental Studies
Internal Components

Component Marks
Project Report 15
Viva voce 10
Total 25
Question Pattern
Internal Test Marks | External Exam Marks
Part A 2 x 2 (No Choice) 4 Part A 5 x 2 (No Choice) 10
Part B 3 x 4 (Open choice 12 Part B 5 x 4 (Open choice any 20
Three out of Five) Five out of Eight)
Part C 1 x 9 (Open choice 9 Part C 5 x 9 (Open choice any 45
One out of Three) Five out of Eight)
Total 25 Total 75
iii. Internship
Components Marks
Industry Contribution 50
Report & Viva-voce 50
Total 100

Co-Curricular Courses:

i Life Skill Training: Catechism & Moral, Human Rights Education & Gender
Equity Studies

Internal Components

Component Marks

Project - Album on current issues 25

Group Activity 25
Total 50

External Components

Component Marks

Written Test: Open choice — 5 out of 8 questions (5 x 10) 50
Total 50

ii. Skill Development Training - Certificate Course:

Components Marks

Attendance & Participation 50

Skill Test 50
Total 100
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Components Marks
Field Work 50
Field Project Report & Viva-voce 50
Total 100
v, Specific Value-Added Courses & Generic Value-Added Courses:
Components Marks
Internal 25
External 75
Total 100
Student Training Activity: Clubs and Committees
Compulsory for all I & Il year students (1 credit).
Component Marks
Attendance 25
Participation 75
Total 100
V. Community Engagement Activity: Reaching the Unreached Neighbourhood (RUN)
Components Marks
Attendance & Participation 50
Field Project 50
Total 100
Vi. Self-Learning Course
Internal Test Marks External Exam Marks
Part A5 x1 (No choice) 5 Part A 10 x1 (No choice) 10
Part B 2x3 (Internal choice) 6 Part B 5x5 (Internal choice) 25
Part C 2x7 (Internal choice) 14 Part C 5x8 (Internal choice) 40
Total 25 Total 75
Outcome Based Education (OBE)
(i) Knowledge levels for assessment of Outcomes based on Blooms Taxonomy
S. No. | Level | Parameter Description
1 KI Knowledge/Remembering It is the ability to remember the previously
learned
2 K2 Comprehension/Understanding | The learner explains ideas or concepts
3 K3 Application/Applying The learner uses information in a new way
4 K4 Analysis/Analysing The learner distinguishes among different
parts
5 K5 Evaluation/Evaluating The learner justifies a stand or decision
6 K6 Synthesis /Creating The learner creates a new product or point
of view

(i1) Weightage of K — Levels in Question Paper
Number of questions for each cognitive level:

Assessment  [Lower Order Thinking Higher order ([Total
thinking number  of
Programme K1 K2 K3 K4, K5, Ké questions
Part A BlclABlcABlhA B[
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UG Internal 1|1 1 (111 (1|1 - |- - 8
External 312|113 1|2 2|3 |2 |2 - - 20
UG Internal 1 (-|- 111 ]-|1 1|11 1 |1 - 8
External 2 |11 (2 (2 |22 |2 |2 2 |1 1 20
11 UG Internal 1 |-]/-(1|-1]1)1 11 |1 1 |1 - 8
External 2 (11112 |1 |2)|2 |2 |2 2 |2 1 20

The levels of assessment are flexible and it should assess the cognitive levels and outcome
attainment.
Evaluation

I.The performance of a student in each course is evaluated in terms of percentage of marks with
a provision for conversion to grade points.

ii.Evaluation of each course shall be done by Continuous Internal Assessment (CIA) by the
course teacher as well as by an end semester examination and will be consolidated at the end

iii.of the semester.

iv.-There shall be examinations at the end of each semester, for odd semesters in
October/November; for even semesters in April/ May.

v.A candidate who does not pass the examination in any course(s) shall be permitted to reappear
in such failed course(s) in the subsequent examinations to be held in October/ November or
April/May. However, candidates who have arrears in practical examination shall be permitted
to reappear for their areas only along with regular practical examinations in the respective
semester.

vi.Viva-voce: Each project group shall be required to appear for Viva -voce examination in
defence of the project.

vii.The results of all the examinations will be published in the college website.
Conferment of Bachelor’s Degree
A candidate shall be eligible for the conferment of the Degree of Bachelor of Arts / Science /
Commerce only if the minimum required credits for the programme thereof (140 + 18 credits)
IS earned.
Grading System
For the Semester Examination:
Calculation of Grade Point Average for End Semester Examination:
GPA = Sum of the multiplication of grade points by the credits of the course
Sum of the credits of the courses (passed) in a semester
For the entire programme:
Cumulative Grade Point Average (CGPA) ZnXiCniGni / ZniZiChi
CGPA = Sum of the multiplication of grade points by the credits of the entire programme
Sum of the credits of the courses of the entire programme

where

Ci - Credits earned for course i in any semester

Gi - Grade point obtained for course i in any semester

n - semester in which such courses were credited

Final Result

Conversion of Marks to Grade Points and Letter Grade

Range of Marks | Grade Points Letter Grade Description
90-100 9.0-10.0 O Outstanding
80-89 8.0-8.9 D+ Excellent
75-79 7.5-7.9 D Distinction
70-74 7.0-7.4 A+ Very Good
60-69 6.0-6.9 A Good
50-59 5.0-5.9 B Average
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40-49 4.0-4.9 C Satisfactory
00-39 0.0 U Re-appear
ABSENT 0.0 AAA ABSENT
Overall Performance

CGPA Grade Classification of Final Result

9.5-10.0 O+ )

9.0 and above but below 9.5 0] First Class — Exemplary*

8.5 and above but below 9.0 D++

8.0 and above but below 8.5 D+ First Class with Distinction*

7.5 and above but below 8.0 D

7.0 and above but below 7.5 A++ First Class

6.5 and above but below 7.0 A+

6.0 and above but below 6.5 A

5.5 and above but below 6.0 B+ Second Class

5.0 and above but below 5.5 B

4.0 and above but below 5.0 C Third Class

0.0 and above but below 4.0 U Re-appear
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SEMESTER I
CORE COURSE I: MICRO ECONOMICS-I

Course Code L [T P |S |Credits |Inst. Hours Total Marks

Hours |[CIA |External Total

FU231CC1 51 -1-1]- 5 5 75 25 75 100
Pre-requisite:
Students should have the knowledge of basic Economics
Learning Objectives:
1. To equip the economic behaviors of individual units of the society.
2. To impart knowledge on demand and supply concepts
Course Outcomes
On the successful completion of the course, student will be able to:
1. remember the basic concepts and the need for the study of Micro Economics K1& K2
2. identify the types of utility and consumer behavior K1& K2
3. explain the various market equilibrium, Demand and Supply Functions K2& K3
4. understand the meaning of production functions K2& K3
5. present the theory of firms, cost and revenue K2& K3
K1-Remember; K2-Understand; K3 -Apply
Unit Contents No. of
Hours
I |Basic Concepts
Definitions of Economics—Nature and Scope of Micro economics— Positive and
Normative Approaches-Inductive and Deductive Approaches- Consumers and
Firms—Decision Making—Rationality: Self-Interest— Trade-offs —Fundamental 15
Economic Problems-Market Mechanism and Resource Allocation.
I Utility Analysis
Utility—Ordinal and Cardinal Utility—Total and Marginal Utility — Law of
Diminishing Marginal Utility-Law of Equi-Marginal Utility-Indifference
Curves—Properties—Marginal Rate of Substitution- Budget 15
Line—Price and Substitution Effects-Optimal Consumer Choice—Revealed
Preference Theory—Samuelson and Hicks’ Approach
i Demand and Supply Analysis
Demand-Types of Goods-Law of Demand-Determinants—Exceptions — Giffen
Paradox — Veblen Effect- Elasticity of Demand: Types-Engel’s Law-Supply— 15
Law of Supply—Determinants—
Elasticity of Supply and its Types- Market Equilibrium —Consumer Surplus and
Producer Surplus
v Production Analysis
Production Function— Law of Variable Proportions- Laws of Returns to Scale-
Iso-quant’s-Types of Production Function — Cobb -Douglas and Constant 15
Elasticity of Substitution (CES) Production Function—
Economies and Diseconomies of Scale
\Y Cost and Revenue Concepts
Costs — Fixed and Variable Costs - Average, Marginal, and Total Costs —Short
Run and Long Run Costs — Implicit, Explicit, Sunk and Imputed Cost- 15
Revenue—Total, Average and Marginal Revenue—Relationship
Between AR, MR and Elasticity of Demand-Profit Maximization Rule.
Total 75
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| Self-study | Relationship between AR and MR

Textbooks

1. Ahuja H.L(2016) Principles of Microeconomics, S. Chand

2. Robert Pindyck and Daniel L. Rubinfield, (2001)Micro Economics, Macmillan

Reference Books

1. Koutsoyiannis (2003),Modern Microeconomics Palgrave Macmillan (UK) 2" Edition.

2. Gregory Mankiw (2012), Principles of Microeconomics, Cengage India.

3. Gregory Mankiw (2012), Principles of Microeconomics, Cengage India.

4. Dwivedi,D.N(2002),Microeconomics: TheoryandApplications,2nded.,Pearson

5. Ferguson C.E.(1970), Micro Economic Theory,(Home wood, U.S.A)

Web Resources

1. http://www.econlib.org/library/enc/microeconomics.html

2. https://www.tutor2u.net/economics

3. https://www.economicsnetwork.ac.uk/

4. https://www.cliffsnotes.com/study-guides/economics/introduction/microeconomics
MAPPING WITH PROGRAMME OUTCOMES AND PROGRAMME SPECIFIC

OUTCOMES
PO1 |PO2 |PO3 |PO4 | PO5 PO6 [PO7 PSO1 |PSO2 |PSO3 [PSO4  PSOS
CO1 3 3 3 2 2 3 2 3 3 3 2 2
CO2 2 3 2 2 3 2 2 3 3 2 2 2
CO3 3 2 3 2 3 2 2 3 3 3 3 3
CO4 2 3 2 2 2 2 3 3 3 3 2 2
CO5 3 3 3 2 3 3 3 3 3 3 2 2
TOTAL 13 |14 |13 |10 |13 12 12 15 15 14 11 11
AVERAGE |26 |28 |26 | 2 |26 |24 |24 3 3 2.8 2.2 2.2

3- Strong, 2-Medium, 1-Low
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SEMESTERI I
CORE COURSE II: STATISTICS FOR ECONOMICS-I

UG Economics

Course Code [L [T |P S |Credits [Inst. Hours ([Total [Marks

Hours |CIA |External

Total

FU231CC2 b r F | B S 75 25 |75

100

Prerequisite:

Students should have the knowledge of basic Statistics

Learning Objectives:

1. To know the nature and scope of statistics and its applications
2. To impart knowledge on Collection, Classification, Analyzing and Presentation of data.

Course Outcomes

On the successful completion of the course, student will be able to:

1.

understand the overview of statistics and basic knowledge of statistical
tools.

K1& K2

differentiate Types of Data and its Classification

K1& K2

explain the concept of Averages and its application

K2& K3

know the concept of Dispersion and its application

K2& K3

SUESISINY

Calculate Correlation and estimate values using Regression

K2& K3

K1-Remember; K2-Understand;K3 -Apply

Units

Contents

No.of
Hours

Introduction and Collection of Data

Introduction — Nature and Scope of Statistics — Uses and Limitations of
Statistics — Data Collection — Primary and Secondary Data—Tools for
collecting Primary Data—Requisites of Good Questionnaire—Sources of
Secondary Data.

15

Classification and Presentation of Data

Classification and Tabulation of Data—Types-Frequency Distribution —
Cumulative Frequency Distribution- Class Interval —Diagrams—Types-
Graphical Representation—Histogram— Frequency Polygon-Ogive Curve-
Lorenz Curve.

15

Measures of Central Tendency
Measures of Central Tendency-Requisites of a Good Average—Arithmetic
Mean, Median, and Mode—Relative Merits and Demerits.

15

Measures of Dispersion

Absolute and Relative Measures of Dispersion—Range—Quartile Deviation—
Mean Deviation—Standard Deviation—Variance- Coefficient of Variation—
Skewness and Kurtosis.

15

Correlation and Regression

Correlation — Types of Correlation — Methods -Karl Pearson’s Co-efficient of
Correlation—-Spearman’s  Rank  Correlation—Regression  Equations—
Distinction between Correlation and Regression Analysis.

15

Total

75

Self study Distinction between Correlation and Regression analysis
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Textbooks

1. Gupta. S.P (2005) Statistical Methods, Sultan Chand and Sons, New Delhi.

2. Pillai R.S.N. and Bagavathi V. (2010),Statistics, Sultan Chand and Sons, New Delhi

Reference Books

1. Saxena H.C,(2016) Elementary Statistics, S Chand and Company New Delhi.

2. Elhance D.N, (2004), Fundamentals of Statistics Kitab Mahal, NewDelhi

3. ManoharanM (2010),“Statistical Methods”, Palani Paramount Publications, Palani.
Sancheti. D.C and Kapoor V.K(2005) Statistical Theory Method and Application,
Sultan Chand and Sons, New Delhi.

4. Sachdeva.S (2014) Statistics-Lakshmi Narain Agarwal.

Web Resources

1. https://www.cuemath.com/data/statistics/

2. https://stattrek.com/statistics/resources

3. https://testbook.co/learn/maths-mean-median-mode/

4. https://www.statistics.com/

5. https://thisisstatistics.org/students/
MAPPING WITHP ROGRAMME OUTCOMES AND PROGRAMME SPECIFIC

OUTCOMES
POl |PO2 |PO3 |PO4 |PO5 |PO6 | PO7 |PSO1|PSO2|PSO3|PSO4 |PSO S5
Cco1 3 2 3 3 2 3 2 3 3 3 3 3
CcOo2 3 2 3 3 3 2 2 3 3 3 3 3
CO3 3 2 3 3 3 2 2 3 3 3 3 3
CO4 3 2 3 3 2 2 2 3 3 3 3 3
CO5 3 2 3 3 3 2 2 3 3 3 3 3
TOTAL 15 10 15 15 13 11 10 15 15 15 15 15
AVERAGE 3 2 3 3 2.6 2.2 2 3 3 3 3 3

3- Strong,2-Medium,1-Low
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https://www.cuemath.com/data/statistics/
https://stattrek.com/statistics/resources
https://testbook.co/learn/maths-mean-median-mode/
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SEMESTER |

ELECTIVE COURSE I: INTRODUCTION TO SOCIOLOGY
Course Code |L [T P |S [Credits |Inst. Hours ([Total |Marks
Hours |CIA [External [Total
FU231EC1 ¥4 | |+ | B 4 60 25 |75 100
Pre-requisite:
Students should have the knowledge on Sociology
Learning Objectives:
1. To understand the nature and scope of sociology and its development
2. To know the social change, evolution and revolution
Course Outcomes
On the successful completion of the course, student will be able to:

1. |understand the contributions of sociologists in the field of sociology K1& K2
2. lunderstand the basic aspects of Sociology K1& K2
3. lexamine the impact to individuals, groups and society K2& K3
4. lunderstand the dimensions of social stratification K2& K3
5. janalyze and design Policy for social change K2& K3
K1-Remember;K2-Understand; K3 -Apply
Unit Contents No. of

Hours

I Introduction

Definition — Nature and Scope of Sociology —Origins and development of
Sociology—Founding fathers and their

contributions: AugusteComte,HerbertSpencer,KarlMarx,EmileDurkheiman
d Max Weber—Sociology and other social sciences

12

I Basic Concepts of Sociology

Society,Community, Institutions,Association,SocialStructure,StatusRole,
Norms,andValues;FolkwaysandMores,AssociativeandDissociativeproces
ses—Cooperation-

Assimilation-Accommodation-Competition and Conflict

12

i Individual and Society
IndividualandSociety-Socialization-StagesandAgenciesofSocialization-
TypesofGroups—PrimaryandSecondaryGroups,

In-Group and Out-group, Reference Group.

12

v Social Stratification
Social Stratification: Meaning, Definition and Dimensions—Social
mobility and its determinants.

12

\/ Social Change
Meaning and Types: Evolution and Revolution, Progress and
Development— Factors of Social Change-Culture and Civilization

12

Total

60

Self study  [Factors of Social Change-Culture and Civilization |
Textbooks
1. Bottomore, T.B. (1972).Sociology: A guide to problems and literature. Bombay.
2. Jayaram,N. (1988).Introductory sociology. Madras: Macmillan India.
Reference Books
1. George Allen and Unwin (India).Harlambos,M.(1998).Sociology: Themes and
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perspectives. New Delhi: Oxford University Press.
Inkeles, Alex. (1987).What is sociology? New Delhi: Prentice-Hall of India.
Johnson,Harry M.(1995).Sociology: A systematic introduction. NewDelhi: Allied
Publishers.
4. Bhende, A. and T.R.Kanitkar (1982), Principles of Population Studies, Himalaya
Publishing House, Bombay.
Bogue, D.J.(1969), Principles of Demography, John Wiley, New York
Web Resources
https://data.worldbank.org/indicator/SP.POP.TOTL
https://www.iom.int/
https:/libguides.humdolt.edu
https://openstax.org/books/introduction-sociology-3e/
https://www.sociologygroup.com/important-books-free-notes-sociology-optional/
MAPPING WITH PROGRAMME OUTCOMES AND PROGRAMME SPECIFIC
OUTCOMES

wn

o

orwdPE

PO1 | PO2 | PO3 |PO4 |POS5 |PO6 |PO7 [PSO1 |PSO2 |PSO3 | PSO4 |PSO
5
Co1 2 2 3 3 2 3 2 3 2 2 3 3
CO2 3 2 3 3 3 2 2 3 2 2 3 2
COo3 3 2 3 3 3 2 2 3 2 2 3 2
CO4 2 2 3 3 2 2 2 3 2 2 3 2
CO5 3 2 3 3 3 2 2 3 2 2 3 2
TOTAL 13 10 15 | 15 13 11 10 15 10 10 15 |11
AVERAGE | 2.6 2 3 3 26 | 2.2 2 3 2 2 3 |22

3- Strong,2-Medium,1-Low
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SEMESTERI I

UG Economics

NON-MAJOR ELECTIVE | (NME): DEMOGRAPHY

Course Code |L [T |P |S [Credits |[Inst. Hours ([Total [Marks

Hours |CIA |External ([Total

FU231NM1 21-1-1|- 2 2 30 25

75 100

Pre-requisite:

Students should have the ability to explore in Demography system
Learning Objectives:

1.To understand the meaning and scope of demography

2.To discuss the basic concepts of demographic measurements.

Course Outcomes

On the successful completion of the course, student will be able to:

1.

describe the various theories of population growth

K1& K2

2.

understand demographic indicators

K1& K2

3.

assess the causes and impact of migration on rural-urban
population distribution

K2& K3

4.

analyse the major demographic trends and their determinants

K2& K3

5.

evaluate population policy of india and analyse recent trends.

K2& K3

K1-Remember;K2-Understand; K3 -Apply

Unit

Contents

No. of
Hours

Introduction

Meaning Scope of Demography—Components of Population
Growth—Theories of Population: Malthusian Theory, Optimum
Theory and Theory of Demographic Transition.

Birth Rate, Death Rate and Fertility

Census Data - Life Tables: Meaning and Uses — Reproductive and
Child Health in India — Temporal and Spatial Variation in Sex
Ratios— Crude Birth and Death Rate-Age Specific Birth and Death
Rates—Standardized Birth and Death Rates—Fertility—Total
Fertility Rate— Gross Reproduction Rate— Net Reproduction Rate

Migration and Urbanisation

Migration and Urbanisation—Concept-Types of Migration-Effects
of Migration and Urbanisation on Population—Recent Trends in
Migration.

Population Trends

Population Trends—International Aspects of Population Growth
and Distribution— Population and Environment Pattern of Age and
Sex Structure in Developed and Developing Countries—Age
Pyramids and Projections.

Population Policy in India

Population Policy in India and its Evaluation—Population and
Strategies for Human Development of Different Social Groups —
National Population Commission— Demographic  Dividend—
National Youth Policy.

Total

30

Self study National Youth Policy
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Textbooks
1. Jhingan, M.L, B.K. Bhatt, J.N. Desan (2003) Demography, Vrinda Publications,
New Delhi
2. Rajendra K.Sharma(2007), Demography and Population Problems, Atlantic Publishers
and Distributors Pvt. Ltd.
Reference Books
1.  Agarwala S.N.(1985),India’s Population Problem, Tata McGraw-Hill, Bombay.
2. Bhende, A.and T.R.Kanitkar(1982), Principles of
Population Studies, Himalaya Publishing House, Bombay.

3. Bogue, D.J.(1969), Principles of Demography, John Wiley, New York
4, Sarah Harper(2018), Demography: A Very Short Introduction, Oxford Press2018.
5. Peter R. Cox, Demography-5"Edition, Cambridge University Press.

Web Resources

1. https://data.worldbank.org/indicator/SP.POP.TOTL

2. https://www.iom.int/

3. https://censusindia.gov.in

4. https://www.nationalgeographic.org/encyclopedia/demography/

5. https://www.nature.com/scitable/knowledge/library/introduction-to-population-
demographics-83032908/
MAPPING WITH PROGRAMME OUTCOMES AND PROGRAMME SPECIFIC

OUTCOMES
PO1 PO2 PO3 PO4 |PO5 PO6 PO7 PSO1 PSO2 |PSO3 |PSO4 PSO5
Co1 2 2 3 3 2 3 2 3 3 3 2 2
CO2 3 2 3 3 3 2 2 3 3 3 2 2
CO3 3 2 3 3 3 2 2 3 3 3 3 3
CO4 2 2 3 3 2 2 2 3 2 2 3 3
CO5 3 2 3 3 3 2 2 3 3 3 3 3
TOTAL |13 |10 |15 |15 |13 |11 |10 | 15 14 14 13 1
AVERAGE | 26 | 2 3 3 126 |22 ] 2 3 28 | 28 | 26 | 2

3- Strong,2-Medium,1-Low
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https://www.nature.com/scitable/knowledge/library/introduction-to-population-demographics-83032908/
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SEMESTER |

FOUNDATION COURSE: BUSINESS COMMUNICATION
Course Code |L [T P |S [Credits |Inst. Hours ([Total |Marks
Hours |CIA [External [Total
FU231FC1 2 | | | R 2 30 25 |75 100
Pre-requisite:
Students should have the basic knowledge about Business Communication
Learning Objectives:
1. To know the meaning objectives and role of communication and media
2. To understand the need and importance of communication in management

Course Outcomes

On the successful completion of the course, student will be able to:

1. understand the basics of communication and its Process, Elements, and its [K1& K2
importance.

2. acquire communication skills. K1& K2

3. employ the art of report preparation and writing Business Letters K2& K3

4. use appropriate technology for business presentations and digital K2& K3
communication and write E-mails in a structured pattern.

5. employ the art of report reparation K2& K3
K1-Remember;K2-Understand; K3 -Apply

Unit Contents No. of

Hours

I Communication 6

Communication: Meaning and Definition- Objectives-Role  of
Communication— Process and Elements of Communication-
Communication Networks-Types and Media of Communication—

Barriers to Communication-Characteristics for Successful Communication

I Communication in Management 6
Management and Communication: Need and Importance of
Communication in Management—Corporate Communication-

Communication Training for Managers-Communication Structure in an
Organization.

i Business Letters 6
Business Letter: Need — Functions — Kinds — Essentials of effective
Business Letter - Language and Layout— Planning, Enquiries and Replies-
Sales Letter-Orders, Tender and Notice-Complaints- Letter of
Appointment.

v Correspondence 6
Correspondence: Bank Correspondence-Insurance Correspondence—
Agency Correspondence-Import-Export Correspondence

V  |Report Writing 6
Report Writing: Meaning and Importance-Purpose-Types of Business
Reports-Characteristics of a Good Report-Report

Preparation-Report by Individual and Committees-Agenda and Minutes of
Meeting.

Total 30

Self study  |Agenda and Minutes of Meeting |
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Textbooks
Korlahalli, J.S., & Pal,R.(1979) Essentials of Business Communication. S.Chand, New

1.

2. Kaul A, (2015) Effective Business Communication. Second Edition Prentice Hall India

Delhi.

Learning Private Limited.

Reference Books

1.
2.
3.

4.

Kumar,R.(2010).Basic Business Communication. Excel Books India.
Bovee,C. L.(2008).Business Communication today. Pearson Education India.

UG Economics

Lesikar,R.V.,&Pettit,J.D.(1989).Business communication: Theory and application. lIrwin

Professional Publishing.

Mary Ellen Guffy and DanaLoewy(2012)Essentials of Business Communication Cengage

Learning

5. C.B.Gupta(2019)Essentials of Business Communication Cengage Learning India Pvt.Ltd
Web Resources

1
2
3.
4.
5
M

https://www.managementstudyguide.com/business_communication.htm
https://studiousguy.com/business-communication/
https://www.indeed.com/career-advice/resumes-cover-letters/business-communication-
https://www.softskillsaha.com/what-is-meaning-of-business-communication-skills.php
https://www.mindtools.com/page8.html
APPING WITH PROGRAMME OUTCOMES AND PROGRAMME SPECIFIC
OUTCOMES
PO1 |PO2 |PO3 |PO4 [PO5 |PO6 |[PO7 |PSO1 |PSO2 |PSO3 |PSO4 |PSO5
Co1 3 2 3| 3] 2 3 2 2 3 2 3 3
CO2 2 2 3|1 3] 3 2 2 2 2 3 3 3
CO3 2 2 3| 3] 3 2 2 3 2 2 3 3
CO4 2 2 3 | 3 2 2 2 2 2 3 2 2
CO5 2 2 3 3 13 2 2 2 2 3 3 3
TOTAL 11 | 10 | 15 | 15 |13 11 | 10 | 11 11 13 14 14
AVERAGE |22 | 2 3 3 126 |22 2 | 22 |22 | 26 | 28 | 238

3- Strong,2-Medium,1-Low
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https://www.managementstudyguide.com/business_communication.htm
https://studiousguy.com/business-communication/
https://www.indeed.com/career-advice/resumes-cover-letters/business-communication-
https://www.softskillsaha.com/what-is-meaning-of-business-communication-skills.php
https://www.mindtools.com/page8.html

SEMESTERII

SPECIFIC VALUE-ADDED COURSE: CO-OPERATIVE DEVELOPMENT

Total Marks
CourseCode |L [T [P IS [Credits |Inst. Hours [Hours CIA External Total
FU231Vv01 2 | -1-1- 1 2 30 25 75 100

Pre-requisite:
Students should have the basic knowledge about cooperative development
Learning Objectives:

1. To enable the students to understand Co-operative development in India during Pre-

independence, post-independence and globalized era
Course Outcomes

On completion of this course, students will be able to:

1 understand and recall history of cooperative development in India

K1

cooperative development

2 lassess the findings and recommendations of various committees for [K1& K2

3 apply the importance of cooperative education and its arrangements K2 & K3

Nadu

determine the growth and performance of Co-operatives in Tamil

K3 & K2

cooperatives

5 analyze the opportunities and the strengths for new generation

K3

K1- Remember; K2 —Understand; K3- Apply

Unit Contents

No. of
Hours

Nicholson’s Report

I |Co-operative Development in India: Major stages, Pre-independence era: 6

Credit Review Committee

I Co-operative Development under Five Year Plans: Major findings and 6
recommendations of AIRCSC, AIRCRC, Metha Committee, Agricultural

importance, present arrangements for member
Education at various levels

111 Cooperative Education: Meaning and significance. Member education: its 6

IV |Growth and performance of Co-operatives in Tamil
Nadu: Social and economic significance-Market Share

Threats-New Generation Co-operatives

V  |Challenges before Co-operatives: Strengths, Weaknesses, Opportunities and 6

Total

30

Self study | New Generation Co-operatives

Textbooks

1. R.D.,Theory,HistoryandPracticeofCo-operation,R,LalBookDepot,Meerut,2001.
2. HajelaT.N.,Co-operation:Principles,ProblemsandPractice,KonarkPublishers,NewDelhi,2000

Reference Books

1. Mathur.B.S,Co-operationinindia,SahithyaBhavanPublishers,Agra,2000.
2. Krishnaswamy O.R & Kulandaisamy V, Co-operation-Concept and Theory, Arundhra Academy,
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Coimbatore, 2000.
3. Samiyudeen, Co-operativesector in India,S.Chand & Company, NewDelhi,1983
MAPPING WITH PROGRAMME OUTCOMES AND PROGRAMME SPECIFIC

OUTCOMES
PO1 PO2 |PO3 |PO4 |PO5P06 |O7 PO8 PSO1 PSO2 |SO3 [SO4

CO1 3 2 3 3 2 3 2 2 2 3 2 3 3
COo2 2 2 3 3 3 2 2 2 2 2 3 3 3
CO3 2 2 3 3 3 2 2 2 3 2 2 3 3
CO4 2 2 3 3 2 2 2 2 2 2 3 2 2
CO5 2 2 3 3 3 2 2 2 2 2 3 3 3
TOTAL 11 10 15 15 |13 |11 |10 |10 | 11 11 13 14 14
AVERAGE 2.2 2 3 3 |26 [22] 2 2 122 | 22 | 26 | 28 | 28

S-Strong-3 M-Medium-2 L-Low-1

FU 26



SEMESTERI I

SPECIFIC VALUE-ADDED COURSE: HUMAN RESOURCE

MANAGEMENT
Total Marks
CourseCode |L [T |P |S [Credits |Inst. Hours [Hours CIA External | Total
FU231V02 2 | - |- - 1 2 30 25 75 100
Pre — requisite
Basic Knowledge on organisation
Learning objectives
1. To understand the importance of Human Resources
2. To understand the Human Resource planning and Employee Reward System
Course Outcomes
On completion of this course, students will be able to:
1 understand and recall the importance of Human Resource K1
2  |assess and interpret the gamut of employability and K1l & K2
promoting entrepreneurship
3  japply and develop Human resource policies for better K2 & K3
productivity
4 |determine motivational factors and enhance leadership skills K3 & K2
for a better work environment
5 |design and formulate a feasible work environment at the K3
global level.
K1 - Remember; K2 — Understand; K3 — Apply
Units Contents No. of
Hours
I Human Resource Management 6
Human Resource as a unique factor of production — Nature, Scope and
Objectives — Nature of organizations
I Human Resource Planning and Employee Reward System 6
Meaning — Process of Human Resource, Planning — Factors affecting
human resource, planning and job recruitment, selection, orientation
and placement
i Motivation 6
Theories of Motivation — Maslow’s Hierarchy Needs — Herzberg’s Two
Factor Model — Motivation concepts
IV |Leadership, Communication andCounseling 6
Nature of Leadership behavior — LeadershipStyle — Employee
participation — Benefits ofparticipation — Communication.
V Industrial Relations and FutureDirections in HRM 6
Nature of industrial relations — Parties to Industrial relations — Trade
unions — Collectivebargaining — Dispute management — Role of
government and legislation
Total 30
Textbooks
1. Aswathappa. K. (2013). Human Resource Management, McGraw Hill Education
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(India) Private Limited.
Reddy. T.S and Hari Prasad Reddy. Gupta, C.B. (2017), Human Resource

2.
management. Text and Cases 19th Edition New Delhi:Sultan Chand, 2017.

Reference Books

1.

2.

3.

Edward E. Kenneth M. York (2010). Human resource management, Sage Publications
India Pvt.Ltd, New Delhi.
Dessler, Gray (2012). A framework for human resource management, Pearson 6th
Edition.
Noe Raymond A. John R. Hollenback, Barry Gerhart and Patrick M. Wright (2013).
Human resource management: Gaining a competitive advantage, 8th edition, Mc Graw
Hill/Irwin, New Delhi.

4. David A., Stephen Robbins (2014). Fundamentals of human resource management, 10th

edition, New York Press.

5. Bourdean (2012). Effective human resourcemanagement: A Global analysis, Stanford

business books

Web Resources
https://www.humanresources.org/
https://www.shrm.org/
https://www.hr.com/en?t=/Default/spl_login
https://www.bizzabo.com/blog/event-planning-websites/

o~

https://www.tantraa.net/

MAPPING WITH PROGRAMME OUTCOMES AND PROGRAMME SPECIFIC

OUTCOMES
PO1 PO2 PO3 |PO4 |POS5 PO6 PO7 PO8 PSO1 PSO2 PSO3 PSO4 PSO5
Co1 3 2 3 3 2 3 2 2 2 3 2 3 3
CO2 2 2 3 3 3 2 2 2 2 2 3 3 3
CO3 2 2 3 3 3 2 2 2 3 2 2 3 3
CO4 2 2 3 3 2 2 2 2 2 2 3 2 2
CO5 2 2 3 3 3 2 2 2 2 2 3 3 3
TOTAL 11 |10 |15 |15 |13 |11 |10 |10 | 11 11 13 14 14
AVERAGE |22 | 2 3 3 126 (22| 2 | 2 |22 |22 | 26 | 28 | 28

S-Strong-3 M-Medium-2 L-Low-1
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SEMESTERI I

SPECIFIC VALUE-ADDED COURSE: MEDIA ECONOMICS

Course Code |L | T |P|S|Credits | Inst. Hours [Total Marks

Hours | CIA |External

Total

FU231V03 |2 | - |- |- 1 2 30 25 75

100

Pre — requisite
Principles of economics
Learning objectives

1.
2.

To understand and apply economic principles in Media Industry
To outline different market structure in Media Industry
Course Outcomes

On completion of this course, students will be able to:

1

understand the fundamental concepts and changing economic forces that
direct and constrain the choices of decision makers acrossthe media sector.

K1 & K2

2

justify the role of dissemination of information, as an essential for the
functioning of the economic and the political system that constitutes markets
specific competitive dynamics between

stakeholders of all levels in the media industry.

K1l & K2

examine and evaluate the distinctive economic features of media firms, and
the strategies deployed by media houses with respect to business practices,
technological advancements and policy regulation.

K2 & K3

compare and contrast economic dimensions of supply, demand andcompetition
in both traditional and digital media and develop communication and
leadership skills through public relations in a dynamic business
environment.

K2 & K3

formulate and predict trends in mass media and integrate media asa system of
interrelated forces, including historical foundations, technological advances,
economic dynamics, regulatory constraints, and ethical concerns shaping the

economy

K3

K1 - Remember; K2 — Understand; K3 — Apply

Units Contents

No. of
Hours

Introduction

Definition of media economics, the importance of studying media
economics, macro & micro economics issues in media, types of media
companies

Demand and market structure

The demand curve, price elasticity & cross elasticity of demand, types of
demand for media products — monopoly, oligopoly, monopolistic
competition, media industry and market structure.

Media market

What is a media market and who are its major players? Methods used to
measure market concentration and diversification within a firm, impact of
technology on media markets.

FU 29




v Industry Technology 6
The radio, cable & satellite television and internet industries — industry
trends, major players, market structure and economic characteristics

V  Media Industry 6
The newspaper industry — major players, role and types of advertising in
newspapers, impact of the internet on newspapers, economic future of the
newspaper industry- Magazine industry: types of division in magazine
publishing, various markets for magazine, impact of technology and the
internet on the magazine industry

Total 30

Textbooks
1. Colin Hoskins, (2004). Media Economics: Applying Economics to New a
Traditional Media, Sage Publications, Inc, 1st Ed.

nd

2. Effulin, (2009). The Business of Media Distribution: Monetising Film, TV andVideo

Content in an Online World, Focal Press.
Reference Books

1. Alexander A., Owens, J., and Carveth, R. (2007) Media Economics: Theory and Practice,

New York: Lawrence Erlbaum.
2. Albarran, A.B., & Chan — Olmsted, S. (Eds) (2003) Global Media Economics:

Commercialisation, Concentrastion and Integration of World Media Markets, Ames:lowa State

University Press.
3. Bagdikan, B.H. (2000). The Media Monopoly 6th Ed., Boston: Beacon Press

4. Golding.P., and Murdoch, G. (2012). The Political Economy of the Media (Vols.1&2)

5. Sambath. G., (2009). The Media Economics. Prentice Hall IndiaLearning Private

Limited.

Web Resources

1. https://journals.sagepub.com

2. https://azimpremjifoundation.org/content/journal-media-economics
3. https://www.tandfonline.com/

4.  http://www.mediaeconomics.com

5. http://mediabusinessstudies.com

MAPPING WITH PROGRAMME OUTCOMES AND PROGRAMME SPECIFIC

OUTCOMES
PO1 |PO2 PO3 PPO4 | PO5PPO6 PO7 PO8 |PSO1 PSO2 |PSO3 [PSO4 PSO5
Co1 2 2 3 3 2 3 2 2 3 3 3 2 2
CO2 3 2 3 3 3 2 2 2 3 3 3 2 2
CO3 3 2 3 3 3 2 2 2 3 3 3 3 3
CO4 2 2 3 3 2 2 2 2 3 2 2 3 3
CO5 3 2 3 3 3 2 2 2 3 3 3 3 3
TOTAL 13 | 10 | 15 | 15 |13 11 | 10 10 15 14 14 13 13
AVERAGE | 2.6 2 3 3 |26 |22 2 2 3 2.8 2.8 2.6 2.6

S-Strong -3 M-Medium -2 L- Low -1
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SEMESTER 11
CORE COURSE I1l: MICRO ECONOMICS - 11

Total Marks
Course Code |L [T P |S [Credits |Inst. Hours [Hours |CIA |External | Total
FU233CC1 b | -|-|- 5 5 75 25 75 100
Pre-requisite
Basic Knowledge about Micro Economics
Learning Objectives
1. 1. To equip the students to gain knowledge on the market structures
2. To understand the monopoly and price discrimination in the market

Course Outcomes

On the successful completion of the course, students will be able to:

1. understand the equilibrium conditions in Perfect Competition. K1 & K2

2. describe the equilibrium conditions under Monopoly Market Structure. K1l & K2

3. discuss the Market Equilibrium under Monopolistic and Oligopoly | K2 & K3

Market.
4. know the importance of theories of Distribution. K2 & K3
5. explain the aspects of Welfare Economics and General Equilibrium. K2 & K3
K1 - Remember; K2 - Understand; K3 - Apply

Units Contents No. of

Hours

Perfect Competition

Features of Perfect Competition — Equilibrium of the firm and the industry in
the Short Run - Long-Run Equilibrium in Perfect Competition- Time Element
Analysis.

15

Monopoly and Price Discrimination

Definition of Monopoly—Demand and Marginal Revenue - Equilibrium under
I Monopoly— Dead Weight Loss -Policies to Control Monopoly — Price 15
Discrimination—First Degree, Second Degree and Third-Degree Price
Discrimination — Dumping.

Monopolistic and Oligopoly Competition

Monopolistic  Competition—Features— Product Differentiation—Market
Equilibrium and Short Run and Long Run- Barriers to Entry — Group and
Industry Equilibrium— Excess Capacity -Oligopoly — Kinked Demand Curve

1 15

Distribution Theory
v Functional and Personal Distribution — Marginal Productivity Theory of 15
Distribution — Product Exhaustion Theorem - Concepts of VMP and MRP.

V Welfare Economics and General Equilibrium
Welfare Criteria — Adam Smith — Edgeworth — Pareto - Market Failure — 15
Externalities — Walrasian General Equilibrium
Total 75
| Self study | Production and Distribution
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Textbooks
1. Robert Pindyck and Daniel L.Rubinfield, (2001) Micro Economics, Mac Millan
2. Hal R. Varian (2004), Intermediate Micro Economics, East-West Press: New Delhi
Reference Books
1. Koutsoyiannis (2003), Modern Microeconomics (2" Edition), Palgrave Macmillan (UK).
2. Gregory Mankiw (2012), Principles of Micro Economics, Cengage India.
3. Mansfield, Edwin and Yohe, Gary (2010): Micro Economics (4th Edition) Viva-Norton
Indian Edition
4. Seth, M.L. (2006). Micro Economics. (22" Revised ed.). Agra: Lakshmi Narain Agarwal
Educational Publishers.
5. Jhingan, M.L. (2016). Micro Economics, (8" Revised ed.). New Delhi:
Vrinda Publications (P) Ltd.
Web Resources
1. https://open.umn.edu/opentextbooks/subjects/economics
2. https://global.oup.com
3. https://www.economicsnetwork.ac.uk
4. https://edge.sagepub.com/sextonmicro8e
5. https://lwww.aeaweb.org/resources/students
MAPPING WITH PROGRAMME OUTCOMES
AND PROGRAMME SPECIFIC OUTCOMES

PO1PO2PO3|PO4PO5PO6|PO7PO8 [PSO1 |PSO2 |PSO3 [PSO4 |PSO5
CO1 3 3 (3 3 |3 3 |3 3 |3 3 3 3 2
CO2 3 3 13 3 |3 3 |3 3 |3 3 3 2 2
CO3 3 3 (3 3 |3 3 (3 3 |3 3 3 2 2
CO4 3 3 |3 3|2 3 |3 3 |3 3 2 2 2
CO5 2 3|2 3 |3 3 (3 3 |3 3 3 3 3
TOTAL 14 | 15|14 |15 |14 |15 |15 | 15 | 15 15 14 | 12 11
AVERAGE 281 31283 (283 |3 | 3 3 3 28 |26 2.2

3 — Strong, 2- Medium, 1- Low
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SEMESTER 11
CORE COURSE IV: STATISTICS FOR ECONOMICS-II

Total Marks
CourseCode |L [T |P |S [Credits |Inst. Hours [Hours CIA External | Total
FU232CC2 51-1-1- 5 5 75 25 75 100
Pre-requisite:
Basic Knowledge about Statistics
Learning Objectives:
1. To understand the various methods of index numbers and its applications
2. To know the theories of probability and its applications
Course Outcomes
On the successful completion of the course, student will be able to: |
1. recognize knowledge on the Index Numbers K1 & K2
2. explain the importance of Time Series Data and its measurement K1l & K2
3. understand the concept of Probability K2 & K3
4. determine the various Sampling Methods K2 & K3
5. illustrate the steps on Hypothesis Testing K2 & K3
K1 - Remember; K2 - Understand; K3 - Apply
Unit Contents No. of
Hours
I Sampling
Sampling — Census and Sample Method — Theoretical Basis of Sampling
— Methods of sampling — Random and Non —Random Sampling - Size of 15
Sample — Merits and Limitations of Sampling — Sampling and Non-
Sampling Errors.
I Time Series Analysis
Definition— Components and Measurement— Graphic Method - Methods
of Semi Average, Moving Averages and Method of Least Squares — Uses 15
of Time Series Analysis.
i Index Numbers
Index Numbers — Methods — Unweighted and Weighted Index Numbers —
Aggregate and Relative Index Numbers — Chain and Fixed based Index 15
Numbers — Wholesale Price Index — Consumer Price Index — Cost of
Living Index.
v Theory of Probability
Key Concepts of Probability — Importance — Theorems of Probability:
Addition, Multiplication and Bayes’ Theorem - Discrete and Continuous 15
Random Variables — Theoretical Distributions — Binomial, Poisson and
Normal — Properties- Uses and Applications.
\/ Testing of Hypothesis
Hypothesis Testing — Meaning, Types, Sources and Functions of
Hypothesis — Test: Null and Alternative Hypothesis — Type — I and Type 15
— 11 Errors.
Total 75
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| Self study | Meaning and Types of Hypothesis |
Textbooks
1. S.P Gupta, (2017) Statistical Methods, Sultan Chand & Sons.
2. Anderson, Sweeney and Williams (2012), Statistics for Business and Economics Cengage.
Reference Books
1. Anderson, David Ray, Statistics for Business and Economics, South-Western Pub,2001.
2. Sancheti and Kapoor, Statistics, (2015) Sultan & Sons New Delhi.
3. Gupta S.C. Statistical Methods (2015) Sultan & sons New Delhi.
4. Monga G.S. Mathematics and Statistics for Economics (2001), Vikas Publishing House
Pvt.Ltd New Delhi.
5. Dominick Salvatore and Derrick Reagle, (2002), Theory and problems of Statistics and
Econometrics, Mc Graw Hill.
Web Resources
1. https://stattrek.com/statistics/resources
2. https://lwww.cuemath.com/data/f-test/
3. https://www.statistics.com/
4. https://thisisstatistics.org/students/
5. https://oli.cmu.edu/courses/probability-statistics-open-free/
MAPPING WITH PROGRAMME OUTCOMES
AND PROGRAMME SPECIFIC OUTCOMES

PO1 PO2 PO3 PO4 [PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 [PSO4 |PSO5
CO1 3 3 3 3 3 3 (3 |3 3 3 2 2 2
CO 2 3 3 3 3 3 3 13 |3 3 3 2
CO3 3 3 3 3 3 3 (3 |3 3 3 2 2 2
CO 4 3 3 3 3 2 3 |13 |3 3 3 3 2 3
CO5 3 2 3 3 3 3 |13 |3 2 2 3 3 3
TOTAL 15 (14 (15 |15 |14 | 15 |15 |15 14 |14 12 11 12
AVERAGE 30 |28 |30 |30 (28 |30 (30 |30 | 28 |28 26 | 2.2 2.6

3 — Strong, 2- Medium, 1- Low
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SEMESTER I
ELECTIVE COURSE II: INTRODUCTION TO E-COMMERCE

Course . Inst. Total Marks
Code L|T|P|S]| Credits Hours Hours | CIA | External | Total
FU232EC1 |4 |- |- |- 3 4 60 25 75 100
Pre-requisite:
Basic Interest in E- Commerce
Learning Objectives:
1. To learn the nature and concepts of E-commerce in India
2. To understand the various business models for E-Commerce and its uses
Course Outcomes
On the successful completion of the course, student will be able to:
1. | understand the pros & cons of E-commerce. K1l & K2
2. | explain the various models of E-commerce. K1l & K2
3. | understand the online business transaction and their impact on related K2 & K3
service providers.
4. | understand the e-marketing mix and be familiar with consumer protection. | K2 & K3
5. | know the mechanism of E- payment and its operations. K2 & K3
K1 - Remember; K2 - Understand; K3 - Apply
Unit Contents No. of
Hours

I Introduction 12
Meaning — Nature — Concepts — advantages and disadvantages — online
Transaction - Types of E-Commerce - Growth of E-Commerce in India.

I Business Models for E-commerce 12
E-commerce Models - Business-to-Business (B2B) — Business— to-
Consumer (B2C) - Consumer-to-Consumer (C2C) - Consumer-to-Business
(C2B) - Direct to Customer (D2C) — Peer-to-Peer (P2P) - Brokerage Model
- Aggregator Model.

111 | Online Business Transactions 12
E-Commerce Applications in Various Industries- Banking, Insurance,
Payment Of Utility Bills - Online Marketing /E-Tailing (Popularity, Benefits,
Problems and Features) -Online Services (Financial, Travel and Career)
/Auctions, Online Portal, Online Learning - Publishing and Entertainment -

Online Shopping

IV | E-Promotion and Consumer Protection 12
E-Advertising techniques: Banners, Sponsorships, Portals, and online
coupons-Role of Influencers in Social Media- Marketing-Porters Value
Chain Model-E- Commerce and consumers.

\Y E- Payment System 12
Models and Methods of e-Payments (Debit Card, Credit Card, Smart Cards,
e-money) - Digital Signatures (procedure, working and legal position) -
Payment Gateways - Online Banking: Meaning, Concepts, Importance,
Electronic Fund Transfer.

Total 60
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| Self study | Risks involved in e-payments
Textbooks
1. Bajaj K.K and Debjani Nag (2017 ), E-commerce, McGraw Hill Education
2. Chhabra T.N, Suri and Sanjiv Varma ( 2005) E-Commerce, Dhanpat Rai & Co
Reference Books
1. Pandey (2013 ) Ecommerce and its Applications , S.K. Kataria & Sons
2. Kenneth C. Laudon and Carlo Guercio Traver (2020), E-Commerce, Pearson Education.
3. Pralok Gupta (2020) E-commerce in India: Economic and Legal Perspectives, SAGE
Publications India Pvt Ltd
4. David Whitley (2017) E - Commerce: Strategy, Technologies and Applications
5. Joseph P.T ., S.J (2019) “E-Commerce : An Indian Perspective” PHI Learning Pvt. Ltd.
Web Resources

1. https://ecommerce-platforms.com/resources
2. https://ecommerceguide.com
3. https://lwww.bigcommerce.com/resources/
4. https://www.cloudways.com/blog/top-ecommerce-websites/
5. https://www.indiafilings.com/learn/how-to-start-an-ecommerce-business-in-india/
MAPPING WITH PROGRAMME OUTCOMES
AND PROGRAMME SPECIFIC OUTCOMES
PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | PSO1 | PSO2 | PSO3 | PSO4 | PSO5
Co1 3 2 3 3 2 3 2 3 3 3 2 2
CO2 3 3 3 3 3 2 2 3 3 3 2 2
CO3 3 3 3 3 3 2 2 3 3 3 3 3
CO4 3 2 3 3 2 2 2 3 3 2 2 2
CO5 3 3 3 3 3 2 2 3 3 3 3 3
TOTAL 15 1 15 15 13 11 10 15 15 14 12 12
AVERAGE | 3 2.6 3 3 26 | 2.2 2 3 3 2.8 2.6 2.6

3 — Strong, 2- Medium, 1- Low
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https://ecommerce-platforms.com/resources
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SEMESTER 11
NON-MAJOR ELECTIVE (NME): ECONOMICS FOR INVESTORS

. Total Marks
Course Code [ L | T | P | S| Credits | Inst. Hours Hours | CIA T External | Total
FU232NM1 | 2| - |- |- 2 2 30 25 75 100
Pre-requisite:
Basic Interest in Economics for Investors
Learning Objectives:
1. To understand concepts of saving and investments
2. To probe the various investment avenue and its practice applications
Course Outcomes
On the successful completion of the course, student will be able to:
1. | identify the types and importance of savings and investments. K1l & K2
2. | explain the available for investment avenues K1l & K2
3. | understand the operations of different types of investment markets. K2 & K3
4. | list the economic fundamentals and information. K2 & K3
5. | determine the objective enabling investment plans, strategy, evaluate K2 & K3
and restructure if required.
K1 - Remember; K2 - Understand; K3 — Apply
Unit Contents No. of
Hours

I Introduction 6
Saving and Investments — Meaning — Types - Importance — Role of Savings
and Investment on the development of Individuals- Distributional Role of
Investment — Income and Wealth.

1 Investment Avenues 6
Traditional Investment — Cash, Deposits, Gold, Silver, Commodities Real
Estates. Modern Investment — Direct Investment — Portfolio Investment —
Insurance.

i Investment Markets 6
Capital Market — Share Market — Primary and Secondary — Bond Markets-
Money Market — Metal Market - Commodities Markets.

v Economic fundamentals for Investors 6
Domestic Economic Environment: Economic Growth and Development —
National Income — Per Capita Income, Unemployment — Taxes, Trade Cycle
— Infrastructure.

\ Investment Methods and Strategies. 6
Cash Flow — Capital Gain — Risk Rewarding — Asset Accumulation - Risk
Distribution — Asset Management.

Total 30
| Self study | Risk Distribution
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Textbooks

1. Ken McElroy, (2004) The ABCs of Real Estate Investing, Hachette Book Group USA

2. Esme Faerber (2013), All about Stocks ,Tata Mc Graw Hill, New Delhi

Reference Books

1. William J. O’ Neil (2009) How to Make Money in Stocks: A Winning System in Good Times
and Bad (Fourth Edition), Mc Graw Hill Education, New Delhi.

2. John C Bogle (2017) The Little Book of Common Sense Investing: The Only Way to
Guarantee Your Fair Share of Stock Market Returns, Wiley Publications.

3. Mary Buffett and David Clark (2002), The New Buffettology (Simon and Schuster)

4. Andrew Smithers(2022) The Economics of the Stock Markets, The Intelligent Investor,
OUP Oxford publications.

5. Giovanni Rigters (2019) Stock Market Investing for beginners & Dummies, Giovanni
Rigters publications.

Web Resources

1. https://www.capitalmarket.com/
2. https://www.icmagroup.org/
3. https://www.nseindia.com
4. https://lwww.stockbrokers.com/guides/beginner-investors
5. https://www.nasdaq.com/articles/10-best-stock-trading-websites-for-beginners
MAPPING WITH PROGRAMME OUTCOMES
AND PROGRAMME SPECIFIC OUTCOMES
PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | PSO1 | PSO2 | PSO3 | PSO4 | PSO5
Co1 2 3 3 3 2 3 2 3 3 3 3 2
CO2 3 3 3 3 3 2 2 3 3 3 2 2
CO3 3 3 3 3 3 2 2 2 2 3 3 3
CO4 2 3 3 3 2 2 2 3 3 2 2 2
CO5 3 3 3 3 3 2 2 2 2 3 3 3
TOTAL | 1 15 | 15 | 15 | 13 | 11 | 10 13 13 14 13 12
AVERAGE | 2.6 3 3 3 26 | 2.2 2 2.6 2.6 2.8 2.6 2.4

3 — Strong, 2- Medium, 1- Low
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https://www.nasdaq.com/articles/10-best-stock-trading-websites-for-beginners

SEMESTER I

SKILL ENHANCEMENT COURSE SEC I: COMPUTER APPLICATIONS IN

ECONOMICS
. Total Marks
CourseCode | L | T|P |S| Credits| Inst. Hours Hours | CIAl External Total
FU232SE1 2| -1-|- 2 2 30 25 75 100
Pre-requisite:
Basic Practical Interest in Computer Application
Learning Objectives:
1. To know the basic concepts of Computer Applications
2. To apply the MS office and its basic operations
Course Outcomes
On the successful completion of the course, student will be able to:
1. | understand basic components of Computer and its functions. K1l & K2
2. | know the Knowledge of MS Office. K1l & K2
3. | explain the data processing techniques of MS Excel. K2 & K3
4. | understand basic Operation in MS Excel. K2 & K3
5. | illustrate thebMS Excel in Statistics and Economics. K2 & K3
K1 - Remember; K2 - Understand; K3 - Apply
Unit Contents No. of
Hours

I Introduction to Computers 6
Computer and Peripherals: Meaning, Types, Features and Limitations—

Basic Components — Input and Output Devices — Primary Memory and
Secondary Storage — Computer Software— Types — —Operating Systems:
Functions and Types.

I MS Office 6
Windows Explorer - MS Word: Basic Operations in Word — Editing—
Formatting — Text Creation of Tables and Volumes - MS Power Point
Presentation- Creating, Opening and Saving Slideshow and Animations -

MS Excel: Work Sheet and Work Book- Opening and Formatting.

11 | Data Processing 6
Data Processing Techniques using MS Excel: Concept of Data — Record
and File — Types of Data — Data Entry — File Handling and Operations—
Opening, Appending and Cascading — — Data Storage and Retrieval

IV | Introduction to MS Excel 6
Calculation Operators: Arithmetic Operators — Comparison Operators —

Logical Operations- Excel Tool Bars- Formatting of Text, Tables and
Graphs.

V | Application of MS Excel in Statistics and Economics 6
Descriptive Statistics: Mean, Median, Mode and Standard Deviation
Variance- Index Numbers and Growth Rates - Demand Function - Supply
Function, Demand for and Supply of Money- Correlation — Regression.

Total 30
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| Self study | Mean, Median |
Textbooks
1. Hem Chand Jain and H.N.Tiwari (2019) Computer Applications In Business (5" Edition)
Taxmann Publication.
2. Dhanasekaran.K ( 2010) Computer Applications In Economics Vrinda Publications.
Reference Books
1. Greg Harvey, (2007) Microsoft Office Excel 2007 For Dummies, Wiley Publishing.
2. Alexis Leon and Mathews Leon; (2001), Introduction to Computers with Ms-Office 2000.
McGraw Hill Education
3. Kavindra Kumar Singh (2014) Computer Applications in Management Dream Tech
4. Oscar Afonso , Paulo B. VVasconcelos, Computational Economics: A Concise Introduction,
Routledge (* Edition),
5. Kerns (2001) Essentials of Microsoft Windows, Word and Excel, Prentice Hall.
Web Resources

1. https://www.excel-easy.com/basics.html
2. https://excelchamps.com/excel-basics/
3. https://edu.gcfglobal.or/en/topics/excel/
4. https://trumpexcel.com/learn-excel/
5. https://www.simplilearn.com/learn-ms-excel-free-training-course-skillup
MAPPING WITH PROGRAMME OUTCOMES
AND PROGRAMME SPECIFIC OUTCOMES
PO1 | PO2|PO3 | PO4 | PO5 | PO6 | PO7 |[PSO1 |PSO2 |PSO3 |PSO4 |PSO5
Co1 3 2 3 3 2 3 2 2 2 2 3 3
CO2 3 2 3 3 3 2 2 2 2 2 3 3
CO3 3 2 3 3 3 2 2 2 2 2 3 3
CO4 3 2 3 3 2 2 2 2 2 2 3 3
CO5 3 2 3 3 3 2 2 3 3 3 3 3
TOTAL | 15 | 10 | 156 | 15 | 13 | 11 | 10 | 11 11 11 15 15
AVERAGE| 26 | 2 3 3 | 26|22 2 22 | 22 | 2.2 3 3

3 — Strong, 2- Medium, 1- Low
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SEMESTER I & 11
LIFE SKILL TRAINING I: CATECHISM

. Total Marks
Course Code | L | T | P | S| Credits | Inst. Hours Hours | CIA | External | Total
UG232LC1 |1 |- |- - 1 1 15 50 50 100
Objectives:
1. To develop human values through value education
2. To understand the significance of humane and values to lead a moral life
On the successful completion of the course, student will be able to:
1 understand the aim and significance of value education K1, K2
2 develop individual skills and act confidently in the society K3
3 learn how to live lovingly through family values K3
4 enhance spiritual values through strong faith in God K6
5 learn good behaviours through social values K6
K1 - Remember K2-Understand; K3-Apply; K6- Create
Units Contents No. of
Hours
Value Education:
I Human Values — Types of Values — Growth — Components — Need and 3
Importance - Bible Reference: Matthew: 5:3-16
Individual Values: Esther
II Vanishing Humanity — Components of Humanity — Crisis — Balanced Emotion 3
— Values of Life - Bible Reference: Esther 8:3-6
Family Values: Ruth the Moabite
Respecting Parents — Loving Everyone — Confession — True Love
I Bible Reference: Ruth 2:10-13 3
Spiritual Values: Hannah
Faith in God — Wisdom — Spiritual Discipline — Fear in God — Spiritually Good
Deeds -Bible Reference: 1 Samuel 1:24-28
Social Values: Deborah
v Good Behaviour — Devotion to Teachers — Save Nature — Positive Thoughts — 3
The Role of Youth in Social Welfare - Bible Reference: Judges 4:4-9
Cultural Values: Mary of Bethany
\Y% Traditional Culture — Changing Culture — Food — Dress — Habit — Relationship 3
— Media — The Role of Youth - Bible Reference: Luke 10:38-42
Total 15
Textbook
Humane and Values. Holy Cross College (Autonomous), Nagercoil
The Holy Bible
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=

SEMESTER | & 11
LIFE SKILL TRAINING I: MORAL
: Total Marks

Course Code | L | T |P | S| Credits | Inst. Hours Hours | CIA | External | Total
UG232LM1 |1 | - | - | - 1 1 15 50 50 100
Objectives:
To develop human values through value education
To understand the significance of humane and values to lead a moral life
Course Outcomes

On the successful completion of the course, student will be able to:

1 understand the aim and significance of value education K1,K2
2 develop individual skills and act confidently in the society K3
3 learn how to live lovingly through family values K3
4 enhance spiritual values through strong faith in God K6
5 learn good behaviours through social values K6

K1 - Remember K2-Understand; K3-Apply; K6- Create

Units Contents No. of
Hours

Value Education:
I Introduction — Limitations — Human Values — Types of Values — Aim 3
of Value Education — Growth — Components — Need and Importance

Individual Values:
II Individual Assessment — Vanishing Humanity — Components of 3
Humanity — Crisis — Balanced Emotion — Values of Life.

Family Values:
111 Life Assessment — Respecting Parents — Loving Everyone — 3
Confession — True Love.

Spiritual Values:
v Faith in God — Wisdom — Spiritual Discipline — Fear in God — 3
Spiritually Good Deeds.

Social Values:
Good Behaviour — Devotion to Teachers — Save Nature — Positive
Thoughts — Drug Free Path — The Role of Youth in Social Welfare.

v Cultural Values: 3
Traditional Culture — Changing Culture — Food — Dress — Habit —
Relationship — Media — The Role of Youth.
Total 15
Textbook

Humane and Values. Holy Cross College (Autonomous), Nagercoil
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SEMESTER 111
CORE COURSE V: MACRO ECONOMICS - |

Total Marks

Course Code |L [T |P |S [Credits [Inst. Hours |Hours |CIA |External | Total

FU233CC1 b | -|-]|- 5 5 75 25 75 100

Pre-requisites:
Basic Knowledge about Macro Economics
Learning Objectives:

1.
2.

To understand the national income and its related concepts
To analyze the classical theory of full employment and its advantages

Course Outcomes

On the successful completion of the course, student will be able to:
1. understand the structure of Macro Economics K2
2. outline the concepts of national income K1l & K2
3. understand the types and theories of employment K2
4, examine the theories of consumption function K3
5. analyze the working of multiplier and accelerator principle K4
K1 - Remember; K2 — Understand; K3 — Apply; K4- Analyze
Units Contents No. of
Hours
I Introduction to Macro Economics
Meaning — Difference between Micro & Macro Economics — Macro Statics
- Macro Dynamics — Comparative Statics — Transition from Micro to Macro 15
Economics - Stock and flow concepts — Importance and Limitations of Macro
Economic analysis.
I National Income
National Income: Definition — Concepts: GDP, GNP and Per Capita Income-
National Income Measurement: Expenditure, Income and Value Added
Approaches- Real and Nominal GDP — Difficulties involved in measuring
National Income - GDP Deflator — Green GDP — Happiness 15
Index - Circular Flow of Income (Two sector model only)
i Theories of Employment
Meaning of full employment — Types of unemployment — Classical theoryof
output and employment: Say’s law of Market — Pigou’s view on involuntary
unemployment; - Keynesian concept of effective demand — Aggregate
Supply function and Aggregate Demand function — underemployment 15
equilibrium - ex- ante saving and ex-ante investment — comparison of
Classical and Keynesian theory.
v Theories of Consumption
Consumption Function: Meaning and Attributes — Factors determining
consumption function - Keynesian Absolute Income Hypothesis — 15
Duesenberry’s Relative Income Hypothesis — Friedman’s Permanent Income
Hypothesis — Anto & Modigliani’s Life Cycle Hypothesis.
\/ Multiplier and Accelerator
Multiplier — Meaning — Assumptions — Working of multiplier — Leakages - 15
Importance - Limitations — Accelerator principle — Meaning — Assumptions
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— Operation — Limitations — A note on foreign trade multiplier.

Total 75

Self-study  [Types of unemployment

Textbooks

1. Mankiw. N Gregory (2000), Macroeconomics, Worth Publishers, New York

2. VaishM.C.(2003) Macro Economic Theory, S.Chand & Company Ltd New Delhi

Reference Books

1. Rudiger Dornbusch, Stanley Fischer, and Richard Startz (2000),
Macroeconomics, Tata McGraw-Hill Publishing Company, New Delhi.

2. Parkin, M., 2014. Macro Economics. 11" Edition. Essex: Pearson

3. Blanchard, Olivier and David R. Johnson (2013) Macroeconomics, Pearson.

4. Mueller, M.G. (Ed.) (1978), Readings in Macroeconomics, Surjeet
Publications, New Delhi

5. Roger E.A. Farmer (2002), Macro Economics, Thompson Asia Pvt Ltd., Singapore.

Web Resources

1. http://www2.econ.iastate.edu/tesfatsi/sources.htm/

2. https://www.khanacademy.org/economics-finance-domain/macroeconomics/

3. https://www.econlib.org/

4. https://economics.mit.edu/

5. https://hbswk.hbs.edu/

MAPPING WITH PROGRAMME OUTCOMES AND PROGRAMME SPECIFIC

OUTCOMES
PO1 PO2PO3 PO4|PO5 PO6PO7 PO8 PSO1 |PSO2 [PSO3 PSO4 [PSO5
CO1 3 313 3|3 313 3 |3 3 3 3 2
CO?2 3 313 313 3 (3 3 |3 3 3 2 2
CO3 3 3 (3 3|3 313 3 |3 3 3 2 2
CO4 3 313 3|2 313 3 |3 3 2 2 2
CO5 2 3|2 3 (3 313 3 |3 3 3 3 3
TOTAL 14 15|14 |15 |14 |15 |15 | 15 |15 15 14 |12 11
AVERAGE (28 | 3 128 |3 |28 |3 |3 |3 3 3 28 126 |22

S-Strong-3 M-Medium-2 L-Low-1
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SEMESTER 111
CORE COURSE VI: MATHEMATICS FOR ECONOMICS

Total Marks
CourseCode |L [T |P |S [Credits |Inst. Hours |Hours | CIA External | Total
FU232CC2 5|-1-]- 5 5 75 25 75 100
Pre-requisites:
Basic Knowledge in Mathematics
Learning Objectives:
1. To integrate the concepts of Economics with Mathematical tools.
2. To understand the second order derivatives and its maxi mini function.
Course Outcomes:
On the successful completion of the course, student will be able to:
1 |understand Basic Concepts of Mathematics and its application inEconomics. K1 & K2
2 fanalyze the relevance of the Types of Matrices K1l & K2
3 |calculate optimal values in the system of Equations and theimportance K2 & K3
of Input-Output Analysis
4 |gain knowledge of the rules of Differentiation and its Economic K2 & K3
Applications
5 [to optimize single variable functions in Economics K2 & K3
K1 - Remember; K2 — Understand; K3 — Apply
Units Contents No. of
Hours
I |Introduction
Variables, Constants, Equations and its types — Uses and limitations of
Mathematics in Economics- Functions of one or more variables — Linear
function, Parabola, Rectangular Hyperbola- Exponential, Logarithmic, 15
Power function and Homogenous Function — Applications in Economics
Il |Matrix Algebra and Determinants
Types of Matrices- Matrix Operations — Addition — Subtraction- Matrix
Multiplication — Transpose —Determinants, Inverse and Properties- Solvinga | 15
system of Linear Equations — Cramer’s Ruleand Matrix Inverse Method
111 |Applications of Matrix Algebra
Leontief’s Input-Output Model — Open and Closed Model- Components,
Uses, and Limitations- Hawkins — Simon Conditionsfor Viability of Input and 15
Output Model (Problems).
IV  |Differentiation
Limits and Continuity —Differentiability of a Function — Slope ofa Curve —
Increasing and Decreasing Functions — Rules- 15
Exponential and Logarithmic Functions -Implicit Differentiation—Economic
Applications: Marginal and Elasticity Concepts — Relationship between AR,
MR, and Price Elasticity of Demand — Relationship Between Average and
Marginal Cost.
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V |i)Optimization (Single Variable)

second Order Derivatives — Maximization and Minimization of a Function—
Economic Applications —Output and Revenue Maximization -Cost 15
Minimization —Profit Maximization

i) Integration

Meaning — Basic Rules of Integration — Definition ofintegration —
Consumer Surplus — Producer Surplus

Total 75

Self-study [Types of Matrices- Matrix Operations |
Textbooks
1. Mehta and Madnani (2019) Mathematics for Economists Sultan Chand and Sons
2. Edward T. Dowling, (2002) “Mathematical Methods for Business and Economics”,
Schaum’s Outline Series, 3rd Edition, Mc Graw Hill
3. Renshaw Geoff, (2005) Maths for Economics, 3rd Edition Oxford University Press, Oxford
4. Carl P Simon & Lawrence E. Blume, “Mathematics for Economists”, Published by
W. W. Norton & Company,2010
5. Ian Jacques, “Mathematics for Economics and Business”, Pearson, 2018
Reference Books
1. Chiang, A. C., Fundamental Methods of Mathematical Economics, McGraw-Hill, 1984.
2. G. Hadley, Linear Algebra Addison — Wesley Publishing Company, 1977.
3. K. Sydsaeter and P Hammond, Mathematics for Economic Analysis, Pearson Educational Asia,
Delhi 2002.
4. Mabett. Alan J Workout for Mathematics for Economist McMillan 1986.
5. R.G.D. Allen, Mathematical Analysis for Economists Macmillan and Co.Ltd.,2008.
Web Resources
1. https://www.coursera.org/learn/mathematics-for-economists
2. https://mitpress.mit.edu/9780262294805/mathematics-for-economics/
3. https://hummedia.manchester.ac.uk/school/soss/economics/pg/psmaths/pre-sessionmathbook.pdf
4. https://mitpress.mit.edu/9780262046626/mathematics-for-economics/
MAPPING WITH PROGRAMME OUTCOMES AND PROGRAMME SPECIFIC
OUTCOMES
PO1 P02 PO3 P04 PO5 PO6 PO7 POS8 PSO1 |[PSO2 |PSO3 |PSO4 PSO5

CO1 3 3 3 3 3 3 3 3 3 3 2 2 2
CO?2 3 B3 3 3 3 3 3 3 3 3 2 2 2
CO3 3 3 3 3 3 3 3 3 3 3 2 2 2
CO4 3 B3 3 3 2 3 3 3 3 3 3 2 3
CO5 3 22 3 3 3 3 3 3 2 2 3 3 3
TOTAL 15 14 15 |15 |14 |15 |15 | 15 14 14 12 11 12

AVERAGE |30 28 |30 |30 |28 |3.0 |3.0 |3.00 | 28 | 2.8 2.6 22 .6

S-Strong-3 M-Medium-2 L-Low-1
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SEMESTER 111
ELECTIVE COURSE Ill: RURAL ECONOMICS

Course Code

L [T |P |S [Credits |Inst. Hours ([Total Marks

Hours CIA External Total

FU233EC1

41 -1-1- 3 4 60 25 75

100

Pre-requisite:

Basic knowledge about rural areas

Learning Objectives:

1. To enable the students to understand Rural Environment.

2. To enrich the students about components of the Rural Economy
Course Outcomes:

On the successful completion of the course, student will be able to:
1  |understanding agricultural production including crop cultivation, livestock |K1
management and sustainable farming
2  jnalyse the unique economic challenges and opportunities present in rural K1 &
resources K2
3 |understand the population size and population ten density K2
4 lunderstand the rural occupational structure K2
5  lasses the rural poverty and unemployment K3
K1 - Remember; K2 — Understand; K3 — Apply
Units Contents No. of
Hours
I Introduction to Rural Economics 12
Nature and Scope of Rural Economics, Inter-disciplinary approach of Rural
Economics —Components-Structure and Characteristics -Pre and Post-
independence.

I Rural Resources Management in India 12
Rural Resources —Nature-Types and Magnitude - Rural Resources
Management and Development, Application of Technology in Rural
Development — Problems and prospects.

i Rural Demography 14
Population Size - Sex and Age Composition- Density of Population-

Population Problems and Challenges — FamilyWelfare Measures in Rural
India.
v Rural Occupational Structure 8
Nature of Rural Occupations - Occupational Distribution in Rurallndia —
The Concept of Work Participation Rates.
\Y Rural Poverty and Unemployment 14
Rural Poverty-Meaning, Estimates, Causes and Consequences.
Unemployment - Meaning, Types, Magnitude of Rural Unemployment,
- Causes and Consequences.
Total 60

Self-study  |Population Problems and Challenges
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Textbooks
1. C.M Chaudhary (2009), Rural Economics, Sublime Publications.
2. Dr. S. Sankaran (Revised Edition), Rural Economics, Margham Publications.
Reference Books

1.
2.
3.
4.

5.

Mumbai.

Web Resources

Vasant Desai: Rural Development in India (2012), Himalaya Publishing House, Mumbai.
Dutt and Sundaram- Indian Economy (2002), S.Chand Publications, New Delhi.
Mishra,S.K. and PuriV.K. - Economics of Development and Planning(2012), HimalayaPublishing
House, Mumbai, 2012.

Mukundan, N.-Rural Development and Poverty eradication in India (2018). HimalayaPublishing
House, Mumbai, 2018.

Katar Singh -Rural Development —Principles, Policies and Management (2018). HimalayaPublications,

1. https://www.econlib.org/

2. https://economics.mit.edu/

3. https://hbswk.hbs.edu/

4. https://www.econlib.org/

5. https://economics.mit.edu/
MAPPING WITH PROGRAMME OUTCOMES AND PROGRAMME SPECIFIC

OUTCOMES
POl PO2 PO3 |PO4 | PO5 PO6 [PO7 [PO8 |PSO1 |PSO2 PS03 PSO4 PSO5

CO1 3 3 3 3 3 3 |3 3 3 3 2 2 2
CO2 3 3 3 3 3 3 |3 3 3 3 2 2 2
CO3 3 3 3 3 3 3 |3 3 3 3 2 2 2
CO 4 3 3 3 3 2 3 |3 3 3 3 3 2 3
CO5 3 2 3 3 3 3 |3 3 2 2 3 3 3
TOTAL 15 |14 15 15 14 15 |15 |15 14 14 12 11 12

AVERAGE |30 |28 |30 |30 |28 (30 |30 (30 |28 |28 26 |22 |26

S-Strong-3 M-Medium-2 L-Low-1
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https://www.econlib.org/
https://economics.mit.edu/
https://hbswk.hbs.edu/
https://www.econlib.org/
https://economics.mit.edu/

SEMESTER 111
SKILL ENHANCEMENT COURSE I1: INDIAN AGRICULTURE

Total Marks
CourseCode |L [T |P |S [Credits |Inst. Hours [Hours CIA External | Total
FU233SE1 2| -1-]- 2 2 30 25 75 100
Pre-requisites: Basic knowledge about Agriculture
Learning objectives
1.To know the pattern and types of agriculture
2. To explain the measures taken by the Government for agriculture.
Course Outcomes
On the successful completion of the course, student will be able to:
1 explain the introduction of Indian agriculture K1
2 understand the cropping patterns K2
3 recognize agricultural inputs and resources K1l
4 lunderstand the Various technology and training programmes K2
5 know the Applicability of measures by Government K1l & K2
K1 - Remember; K2 — Understand
Units Contents No. ofHours
I |Introduction to Indian Agriculture 6
Historical overview of agriculture in India- importance of agriculture
in the Indian economy-Agro-climatic zones andcropping patterns.
Il (Cropping Systems and Patterns 6
Major cropping systems: Kharif, Rabi, and Zaid.-Crop diversification
and its significance.-Cash crops vs. food crops:trends and
implications.
111 |Agricultural Inputs and Resources:
Seed industry: varieties, quality, and challenges-
Irrigation: types, sources, and efficiency-Fertilizers and pesticides: 6
usage trends, environmental concerns.
IV |Agricultural Extension and Technology Transfer 6
Role of agricultural extension services in technology dissemination-
Farmer education and training programs.-ICT inagriculture: e-
governance initiatives, mobile apps, and agri- portals.
V  |Government Policies and Schemes
Agricultural policy reforms post-liberalization. -Pradhan Mantri 6
Krishi Sinchayee Yojana (PMKSY), Pradhan Mantri Fasal Bima
Yojana (PMFBY), and other flagship schemes.-National Missionfor
Sustainable Agriculture (NMSA) and other initiatives.
Total 30
Self-study  |Pradhan Mantri Krishi Sinchayee Yojana (PMKSY), Pradhan Mantri Fasal Bima
Yojana (PMFBY)
Textbooks

1. Gaurav Datt and Ashwani Mahajan “Datt and Sundaram’s Indian
Economy” S.Chand72™ Edition.
2. Kaushik Basu (Ed.) (2012), Oxford Companion to Indian Economy, 3" Edition, OUP,New Delhi.
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Reference Books

1. Puri. V.K & S.K. Misra (2022) Indian Economy.

2. Uma Kapila (Ed.) (2018) Indian Economy Since Independence.

3. Byres, T.J. (Ed.) (1997), The State, Development Planning and Liberalization in India,Oxford
University Press, New Delhi.

4. Ashima Goyal(Ed.) The Oxford Handbook of the Indian Economy in the 21% Century:
Understanding the Inherent Dynamism, Oxford University Press.

5. K.R. Gupta, J. R. Gupta, “ Indian Economy”, Altanic, 2008.

Web Resources

1. http://www.niti.gov.in/
2. https://www.rbi.org.in/
3. https://hdr.undp.org/
4. https://www.india.gov.in/
5. https://www.cmie.com/
MAPPING WITH PROGRAMME OUTCOMES AND PROGRAMME SPECIFIC
OUTCOMES

PO1|PO2| PO3| PO4 | PO5 FOg PO7 |PO8| PSO1 | PSO2 |PSO3| PSO4| PSO5
CO1 31313 3 3 3 3 3 2 2 3 2 2
CO?2 313|123 3 3 3 3 2 2 3 3 2
CO3 31213 3 3 3 3 3 3 3 3 3 2
CO4 31313 3 3 2 3 3 2 2 2 2 2
CO5 313133 3 3 2 3 2 2 3 2 3
TOTAL 15 |14 |14 | 15 15 14 14 15 11 11 14 12 |11
AVERAGE [3.0 |28 |28 |30 |30 |28 | 28 |30]| 22 |22 28 | 26 |22

S-Strong-3 M-Medium-2 L-Low-1
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https://www.google.co.in/search?hl=en&sxsrf=ALiCzsb_3P1r63JbzRr0UzzFmeN5-mHsPg%3A1668341190391&q=inauthor%3A%22K.%2BR.%2BGupta%22&tbm=bks
https://www.google.co.in/search?hl=en&sxsrf=ALiCzsb_3P1r63JbzRr0UzzFmeN5-mHsPg%3A1668341190391&q=inauthor%3A%22J.%2BR.%2BGupta%22&tbm=bks
http://www.niti.gov.in/
https://www.rbi.org.in/
https://hdr.undp.org/
https://www.india.gov.in/
https://www.cmie.com/

SEMESTER I/ 1V
SKILL ENHANCEMENT COURSE SEC IV: DIGITAL FLUENCY

Course Code

L|T|P|S|Credits | Inst. Hours Total Marks

CIA

Total

Hours External
UG23CSE2 |2 | - | - | - 2 2 30 50 50 1

00

Pre-requisite: Basic computer knowledge

Learning Objectives:

1. To provide a comprehensive suite of productivity tools that enhance efficiency
2. To build essential soft skills that are needed for professional success.

Course Outcomes

On the successful completion of the course, students will be able to:

1.

work with text, themes and styles

K1

produce a mail merge

K2

secure information in an Excel workbook

K2

perform documentation and presentation skills

K2, K3

bl Pl Bad 10

add special effects to slide transitions

K3

K1 - Remember; K2 - Understand; K3 — Apply

Units

Contents

No. of
Hours

Microsoft Word 2010: Starting Word 2010 - Understanding the Word Program
Screen - Giving Commands in Word - Using Command Shortcuts — Document:
Creating - Opening - Previewing - Printing and Saving. Getting Started with
Documents: Entering and Deleting Text - Navigating through a Document - Viewing
a Document. Working with and Editing Text: Spell Check and Grammar Check-
Finding and Replacing Text - Inserting Symbols and Special Characters — Copying,
Moving, and Pasting Text.

I

Formatting Characters and Paragraphs: Changing Font Type, Font Size, Font
Color, Font Styles and Effects, Text Case, Creating Lists, Paragraph Alignment,
Paragraph Borders and Shadings, Spacing between Paragraphs and Lines. Formatting
the Page: Adjusting Margins, Page Orientation and Size, Columns and Ordering,
Headers and Footers, Page Numbering. Working with Shapes, Pictures and SmartArt:
Inserting Clip Art, Pictures and Graphics File, Resize Graphics, Removing Picture’s
Background, Text Boxes, Smart Art, Applying Special Effects. Working with Tables:
Create Table, Add and delete Row or Column, Apply Table Style - Working with
Mailings.

I

Microsoft Excel 2010: Creating Workbooks and Entering Data: Creating and Saving
a New Workbook - Navigating the Excel Interface, Worksheets, and Workbooks -
Entering Data in Worksheets - Inserting, Deleting, and Rearranging Worksheets.
Formatting Worksheets: Inserting and Deleting Rows, Columns and Cells -
Formatting Cells and Ranges - Printing your Excel Worksheets and Workbooks.
Crunching Numbers with Formulas and Functions: Difference between Formulae and
Functions - Applying Functions. Creating Powerful and Persuasive Charts: Creating,
Laying Out, and Formatting a Chart.

10%

Microsoft PowerPoint 2010: Creating a Presentation - Changing the Slide Size and
Orientation - Navigating the PowerPoint Window - Add content to a Slide - Adding,
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Deleting, and Rearranging Slides - Using views to work on Presentation. Creating
Clear and Compelling Slides: Planning the Slides in Presentation - Choosing Slide
Layouts to Suit the Contents - Adding Tables, SmartArt, Charts, Pictures, Movies,
Sounds, Transitions and Animations - Slideshow.

Digital Platforms: Graphic Design Platform: Canva - Logo Making, Invitation
Designing. E-learning Platform: Virtual Meet — Technical Requirements, Scheduling
\% Meetings, Sharing Presentations, Recording the Meetings. Online Forms: Creating 6
Questionnaire, Publishing Questionnaire, Analyzing the Responses, Downloading the
Response to Spreadsheet.

Total 30

‘ Self-study | Parts of a computer and their functions

Textbook:

Anto Hepzie Bai J. & Divya Merry Malar J.,2024, Digital Fluency, Nanjil Publications, Nagercoil.

Reference Books:

1. Steve Schwartz, 2017, Microsoft Office 2010 for Windows, Peachpit Press.

2. Ramesh Bangia, 2015, Learning Microsoft Office 2010, Khanna Book Publishing Company.

3. Bittu Kumar, 2018, Mastering MS Office, V & S Publishers.

4. James Bernstein, 2020, Google Meet Made Easy, e-book, Amazon.

5. Zeldman, Jeffrey, 2005, Web Standards Design Guide, Charles River Media.

Web Resources:

1. https://www.youtube.com/watch?v=0ocieLn6umo

2. https://www.youtube.com/watch?v=pPSwbK4_GdY

3. https://www.youtube.com/watch?v=DKAiSDhU4To

4. https://www.youtube.com/watch?v=sbeyPahs-ng

5. https://www.youtube.com/watch?v=fACEzzmXelY

MAPPING WITH PROGRAMME OUTCOMES AND PROGRAMME SPECIFIC

OUTCOMES

PO1 PO2PO3P0O4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 PSO4PSO5
CO1 2 |23 3|72 3 2 | 3 3 2 2 3 3
CO2 312133 ]3]2 2 | 2 3 2 2 3 2
CO3 312|333 ]2 2 | 2 3 2 2 3 2
CO4 2 |23 3|72 2 2 | 2 3 2 2 3 2
CO5 31233 ]3] 2 2 | 2 3 2 2 3 2
TOTAL 13 [10[15|15 |13 |11 |10 |11 | 15 10 10 |15 | 11
AVERAGE 26 2 3 3 R6 R2 2 2.2 3 2 2 3 2.2

S-Strong-3 M-Medium-2 L-Low-1
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SPECIFIC VALUE-ADDED COURSE: BASIC ACCOUNTANCY

SEMESTER 111

Total Marks
CourseCode |L [T |P |S [Credits |Inst. Hours [Hours CIA External | Total
FU233Vv01 2 | -|-1- 1 2 30 25 75 100
Pre — requisite
Basic knowledge about accountancy
Learning objectives
1. To provide an understanding on the basic concepts in Financial Accounting.
2. To equipped with basic knowledge about Tally.
Course Outcomes
On the successful completion of the course, student will be able to:
1 |understand the Basic Concepts of Accounting and prepare Bookkeeping. K1l
2 |make Journal and Ledger and Categorize the various subsidiarybooks of K2
accounts and identify and rectify errors
3 |prepare Profit and loss account and Balance Sheet K3 & K2
4 tabulate Bank Reconciliation Statement. K1l & K2
5 lapply Tally Software Package in Accounting K3
K1 - Remember; K2 — Understand; K3 — Apply
Units Contents No. of
Hours
I |Introduction to Accounting 6
Definition — Objectives — Functions- Advantages and Disadvantages-
Single Entry Book Keeping and Double - Entry Book Keeping.
I Accounting -Books and Records 6
Journal — Ledger- Subsidiary Book- Cash Book- Trial Balance —
Meaning- Methods of Preparation — Errors- Classification of Errors-
Rectification of Errors.
i Final Accounts 6
Final Accounts- Preparation of Trading- Profit and Loss Account-
Balance Sheet (Simple Adjustments).
v Bank Reconciliation Statement 6
Bank Reconciliation Statement — Need - Meaning- Method ofPreparation
of Bank Reconciliation Statement
V  [Tally Software 6
Introduction to Accounting Package — Tally- Meaning, Features,
Advantages
Total 30
Textbooks

1. Reddy. T.S and Hari Prasad Reddy. Y (2013) Financial and Management Accounting
Margham Publications Chennai.

2. Reddy T.S Murthy (2012) Financial Accounting Margham Publications Chennai.

Reference Books
1. Mukesh Mahajan, P.S.Gills, V.P.Sharma and H.S.Punia(2001), Fundamentals of Accountancy,
Unistar Books, Chandigarh.
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N

Sundeep Sharma (2004) Principles of Accounting, Shree Niwas Publication, Jaipur.

3. ShuklaM.C, T.S. Grawal and S.C. Gupta, (2018),Advanced Accounts,S.Chand andCompany.

4. Maheshwari S.N and Suneel.K.Maheshwari, (2018), Financial Accounting VikasPublishing
House.

5. Goyal V.K and Ruchi Goyal, (2012), Financial Accounting, Prentice Hall IndiaLearning Private
Limited.

Web Resources

1. https://www.accounting.com/resources/students/

2. https://icmai.in.

3. https://lwww.cipfa.org

4. https://lwww.accountingcoach.com/

5. https://www.youtube.com/watch?v=01tO9XwgHII

MAPPING WITH PROGRAMME OUTCOMES AND PROGRAMME SPECIFIC

OUTCOMES
PO1 PO2PO3P0O4 PO5 |PO6 [PO7 PO8 PSO1 PSO2 PSO3 |PSO4PSO5
CO1 2 12133 ]2 3 12 |3 3 2 2 3 3
CO2 3121333 2 | 2|2 3 2 2 3 2
CO3 3 1213|313 2 | 2 ]2 3 2 2 3 2
CO4 2 |23 3 ]2 2 | 2 |2 3 2 2 3 2
CO5 3 1213|313 2 | 2 ]2 3 2 2 3 2
TOTAL 13 |10 /15]15 |13 |11 |10 |11 | 15 10 10 |15 | 11
AVERAGE 6 2 B B 26 R2 2 22 B 2 2 3 2.2

S-Strong-3 M-Medium-2 L-Low-1
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https://www.accounting.com/resources/students/
https://icmai.in/
https://www.cipfa.org/
https://www.accountingcoach.com/
https://www.youtube.com/watch?v=OItO9XwgHlI

SEMESTER 111

SPECIFIC VALUE-ADDED COURSE: BEHAVIOURAL ECONOMICS

CourseCode |L [T P IS

Credits |Inst. Hours ([Total Marks

Hours CIA

External

Total

FU233V02 2 -1 -1- 1 2

30 25

75

100

Pre — requisite
Fundamental knowledge about Economical behaviour
Learning objectives

1.
2.

To provide an overview of how Behavioural Principles in economics.
To apply behavioural approaches to economic Problems.

Course Outcomes

On completion of this course, students will be able to:

1

understand the flexibility and limitations of the economic approach to
modelling behaviour and demonstrate knowledge of the evolution and
methods used in behavioural economics

K1

N

identify ways in which individuals are systematically irrational

K2

know how to use existing behavioural models to understand new
economic phenomena and analyse how deviations in rationality impact
economic decisions.

K1l & K2

apply Prospect Theory to understand how people make decisions when
presented with alternatives that involve risk, probability and uncertainty.

K3 & K2

K1l & K2

understand and apply in policy the different aspects of the concept of
mental accounting

K1 - Remember; K2 — Understand; K3 — Apply

Units

Contents

No. of
Hours

Introduction

History and Evolution of Behavioural Economics - Neoclassical Concept
and Criteria for Economic Rationality - Causes of irrationality — Herbert
Simon -Bounded Rationality Methods used in Behavioural Economics

Heuristics & Biases

Advantages and Disadvantages of Heuristics - Availability Heuristic -
Anchoring Heuristic - Representative Heuristic - Self Evaluation Biases
and Projection Bias

Animal Spirits and its impact on Economic Decisions

Confidence — its feedback mechanism that amplifies disturbances -
Fairness — Its influence in setting wages and prices - Corruption and
Antisocial behaviour - Money lllusion — Improper interpretation of
inflation and deflation

Prospect Theory

Conventional approaches to modifying Expected Utility theory - Prospect
theory and Endowment effect - Reference points and Loss Aversion -

Shape of the utility function - Decision weighting
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V  [Mental Accounting 6
Nature and Components of mental accounting - Framing and Editing -
Budgeting and Fungibility - Choice Bracketing and Dynamics

Total 30

Textbooks
1. Phillip Corr and Anke Plagnol Behavioral Economics: The Basics 1% Edition, KindleEdition,
Routledge, 2018.

2. Dan Ariely Predictably Irrational: The Hidden Forces That Shape Our Decisions, HarperCollins,

2009.
Reference Books
1. Nick Wilkinson and Matthias Klaes (2012) An Introduction to Behavioural Economics2™ Edition,
Palgrave Macmillan, London.
David R. Just (2014) Introduction to Behavioural Economics, Wiley Publication, NewJersey.
Colin F.Camerer, George Loewenstein and Matthew Rabin(2003) Advances inBehavioural.
Frank Robert H (2015) Microeconomics and Behaviour, McGraw Hill Education, NewYork, 2015.
Thaler, Richard H (2016) The Making of Behavioural Economics - Misbehaving, WWNorton & Co,
Penguin, London.

Web Resources

1. www.behavioraleconomics.com/BEGuide2017.pdf

2. academic.oup.com/restud/pages/behavioral _economics

3. https://www.behavioraleconomics.com/

4. https://www.exploring-economics.org/en/orientation/behavioral-economics/

5. https://www.povertyactionlab.org/
MAPPINGWITHPROGRAMMEOUTCOMESANDPROGRAMESPECIFI

C OUTCOMES

okrwmn

PO1 PO2 [PO3 [PO4 [PO5 [PO6 PPO7 [PO8 [PSO1 [PSO2 [PSO3 [PSO4 [PSO5

CO1 3 2 3 3 2 3 2 3 3 3 3 3 3
CO2 3 2 3 3 3 2 2 3 3

CO3 3 2 3 3 3 2 2 3 3 3 3 3 3
CO4 3 2 3 3 2 2 2 3 3 3 3 3 3
CO5 3 2 3 3 3 2 2 3 3 3 3 3 3
TOTAL 15 |10 |15 |15 |13 |11 |10 |15 15 15 15 15 15
AVERAGE | 3 2 3 3 |26 |22 2 3 3 3 3 3 3

S-Strong — 3 M- Medium -2 L- Low - 1
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http://www.behavioraleconomics.com/BEGuide2017.pdf
https://www.behavioraleconomics.com/
https://www.exploring-economics.org/en/orientation/behavioral-economics
http://www.povertyactionlab.org/
http://www.povertyactionlab.org/

SEMESTER 111

SPECIFIC VALUE-ADDED COURSE: URBAN ECONOMICS

Total Marks

CourseCode |L [T [P S [Credits |Inst. Hours [Hours CIA External

Total

FU233V03 21 -1-1- 1 2 30 25

75

100

Pre — requisite

Basic knowledge about urban economics

Learning objectives

1. To know the role of Urban Economics and its growth structure.

2. To understand the basic economic principles in Urban Economics.

Course Outcomes

On the successful completion of the course, student will be able to:

1

acquire knowledge on the subject matter of Urban Economics

K1 & K2

gain Knowledge on Urbanization and its Impact

K2

understand and analyse the Urban Infrastructure

K2

analyze the impact of Migration

K2 & K3

gl AlwW|N

apply various ideas and policies in Urban Economics.

K4

K1 - Remember; K2 — Understand; K3 — Apply; K4- Analyse

Units

Contents

No. of
Hours

Introduction

Definition of Urban Economics- Nature and Scope of Urban
Economics - Density, Urbanization - Definition of a City and
Metropolitan area - Urban structure and Urban growth.

Concept, Causes and Problems of Urbanisation
Urbanization — Concept— Urban Morphology - Causes and Issuesof
Urbanization- Sustainable Urbanization.

Urban Infrastructure
Urban Infrastructure- Transportation — Electricity - Water Supply
- Slums, Housing and Urban Renewal -Public Health.

v

Migration Theories

Theories of Rural Urban Migration —Ravenstein’s Law of Migration-
Stouffer’s theory of Mobility- Lee’s theory- Reasons for Migration: Push
and Pull factors.

Policies for Urban Development

Policies and Programmes for Urban development - Measures to Control
Urban Growth - Integrated Development of Small and Medium Towns-
Smart Cities in India

Total

30

Textbooks
1.Ahluwahalia, 1.J., Kanbur, R., & Mohanty, P.K. Urbanization in India(2014), Sage
Publications, New Delhi.

2.Hartwick, John M, (2015) Urban Economics, Routledge.
Reference Books

1.Briance A and Ravinder Singh, (edited) (1995), Housing the Urban Poor, Policy andPractice
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in Developing Countries, (Sage Publications, New Delhi).

2.Fred Durr (1971), The Urban Economy (London, Index Educational Publishers).
3.Harris Tondon (1973), Introduction to Urban Economic Analysis and Policy New York.
4.Lolyd R Dowin and Associates (1969), Planning Urban Growth and RegionalDevelopment
(London: MT.Press).

5.Mark Garrett (1996), Transportation Planning (Sage Publications, New Delhi).

Web Resources

1. https://smartcities.gov.in/

2. http://www.moud.in/

3. https://urbaneconomics.org/

4. https://www.iom.int/

5. https://refugeesmigrants.un.org/

MAPPING WITH PROGRAMME OUTCOMES AND PROGRAMME SPECIFIC

OUTCOMES
PO1 PO2 |PO3 PO4 | PO5 [PO6 | PO7 PO8 |PSO1 |PSO2 [PSO3 |PSO4 |PSO5

CO1 3 13 [3 2 2 3 2 2 3 3 3 2 2
CO2 2 | 3 ]2 2 3 2 2 2 3 3 2 2 2
CO3 3123 2 3 2 2 2 3 3 3 3 3
CO4 2 | 3 ]2 2 2 2 3 2 3 3 3 2 2
CO5 3 138313 2 3 3 3 2 3 3 3 2 2

TOTAL 13| 14| 13| 10| 13| 12| 12| 10| 15 15 14 11 11

AVERAGE | 26| 28| 26| 2 | 26| 24| 24| 2 3 3 2.8 2.2 2.2

S-Strong-3  M-Medium-2 L-Low-1
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https://smartcities.gov.in/
http://www.moud.in/
https://urbaneconomics.org/
https://www.iom.int/
https://refugeesmigrants.un.org/

SEMESTER IHI/V

SELF-LERNING COURSE: ECONOMICS OF TOURISM

Course Code

Total Marks
L [T P S [Credits (Inst. Hours |Hours CIA External Total

FU233SL1/FU235SL1

-1-1- 1 - - 25 75 100

Pre — requisite
Basic knowledg

e about tourism

Learning objectives

1. To famil

larise students with the basic concepts of Tourism.

2. To probe the tourism demand forecasting and its methods.

Course Outcomes

On the successful completion of the course, student will be able to:
1 describe the importance of Tourism K1l
2 learn the role of Organisations in tourism development K1
3 understand various methods to calculate demand for tourism K2
4 analyse the impact of Tourism K3
5 know the various Tourist circuits in India K2
K1 - Remember; K2 — Understand; K3 — Apply
Units Contents
I Introduction
Introduction — Economics, and Tourism - Tourism Demand - Theoretical background
- Types of Tourism Demand - Determinants of Tourism Demand
I Tourism Demand
Tourism Demand Forecasting - Methods of Forecasting — Public and Private Sectors
in Tourism - the Need for Public and Private Sector Co-operation in
Il Tourism Impacts
Impact of Tourism - Economic Aspects - the Multiplier Effect -Displacement
Effect and Tourism -
v Tourism in India
Major tourism circuits of India: Inter-State and Intra-State — Heritage Tourism — Wild
life Tourism and Eco Tourism — Tourismin Tamil Nadu.
\% Tourism Organizations
Role and Functions of World Tourism Organization (WTOQO), Pacific Asia Travel
Association (PATA), World Tourism &TravelCouncil (WTTC).
Textbooks

1. Stephen Ball (2007), Encyclopaedia of Tourism Resources in India, B/H.
2. Manoj Dixit (2002), Tourism Products, New Royal Book Co. Lucknow

Reference B

ooks

1. Bhatia A.K (2020) Tourism Development: Principles and Practices Sterling Publishers

Private Li
2. Mishra P.

mited.
K (2018) Tourism in India: Potential, Problems and Prospects (2018) New

Century Publications.
3. Prasanna Kumar (2017) Marketing for Hospitality and Tourism Mc Graw Hill Education.

Sneha Pat

Ea

hak and Ritesh Mishra (2019) Medical Tourism in India 93-88797-49-8 .

5. Geetanjali (2010) Tourism Management ABD Publishers.
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Web Resources
1. https://www.unwto.org/
2. https://itdc.co.in/
3. https://tourism.gov.in/
4. https://www.traveldailymedia.com/importance-of-travel-website-for-the-travel-company/
5. https://www.oecd.org/cfe/tourism/
MAPPING WITH PROGRAMME OUTCOMES AND PROGRAMME SPECIFIC OUTCOMES
PO1 PO2PO3PO4 PO5 PO6 PO7 PO8 PSO1 [PSO2 |PSO3 PSO4PSO5

CO1 2 | 233 2 3 2 | 3 3 2 2 3 3
CO2 3 12|33 3 2 2 | 2 3 2 2 3 2
CO3 3 12|33 3 2 2 | 2 3 2 2 3 2
CO4 2 12|33 2 2 2 | 2 3 2 2 3 2
CO5 3 12|33 3 2 2 | 2 3 2 2 3 2

TOTAL 13 (10 |15|15 |13 |11 (10 |11 | 15 10 10 15 11
AVERAGE 6 2 3 3 6 2 2 R2 3 2 2 3 2.2
S-Strong-3 M-Medium-2 L-Low-1
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SEMESTER IV
CORE COURSE VII: MACRO ECONOMICS -1

Total Marks

CourseCode |L [T |P S [Credits |Inst. Hours |Hours CIA | External Total

FU234CC1 S|l -1-1- 5 5 75 25 75

100

Pre — requisites
Basic knowledge about Macroeconomics
Learning objectives

1.
2.

To analyse the 1S-LM model and its shifts.
To probe the macroeconomic variables and business cycle

Course Outcomes

On the successful completion of the course, student will be able to:

1

on completion of this course, students will

K1l

understand the IS-LM Model.

K2

understand Supply Side Economics.

K2

learn the operation of theories of Business Cycles.

K3

2
3
4
5

analyse the components of Money Supply and Demand

K4

6

evaluate the effectiveness of Fiscal Policy.

K5

K1 - Remember; K2 — Understand; K3 — Apply; K4- Analyse; K5 — Evaluate

Units

Contents

No. of
Hours

Business Cycles

Meaning — Types - Phases of Business Cycles —Macro Economicvariables
and Business Cycles - Classical Theory and Business Cycles — Hawtrey,
\Von Hayek, Schumpeter Hicks and

Samuelson Models — Keynesian theory of Business Cycles

15

IS-LM Model

Introduction — money market equilibrium - Investment and Interest Rate —
Money Demand, Money Supply and the interest rate — Derivation of IS
and LM Curve — Shifts in IS Curve and

Shifts in LM Curve.

15

Monetary Policy

Meaning — objectives — Instruments of Monetary Policy — Restrictive and
Expansionary Monetary Policy - Money Supply and Money Demand —
Classical Dichotomy — Keynesian theory of Money Demand — IS-LM
Model and Monetary Policy — Role

of Monetary Policy in India

15

Fiscal Policy

Meaning — objectives — Instruments — Crowding out effect - Classical and
Keynesian Theory of Fiscal Policy— Fiscal Expansion — 1S-LM Model and
Fiscal Policy — Critique of FiscalPolicy — Role of Fiscal Policy in India

15
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V  Supply Side Economics 15
Introduction — Features — Policy prescriptions — Role of technicalshock -
Rational Expectation Hypothesis — New Classical School

— New Keynesian School - Difference between New Classical and New
Keynesian Macro Economics — Menu cost hypothesis —Sticky wage —
coordination failure — policy implications of New

Keynesian Economics — criticism

Total 75

Self-study  [Sources of Finance: Long term and short-term Sources |
Textbooks
1. Mankiw Gregory (2017) Principles of Macroeconomics with course mate, Books Express
Publications.
2. Rudiger Dornbusch, Fischer Stanely, and Richard Startz (2000), Macro Economics, tata
McGraw-Hill publishing company, New Delhi.
Reference Books
1. Ahuja H.L, (2016) Macroeconomics: Theory and Policy. S. Chand.
2. Mueller, M.G.(1978), Readings in Macro Economics, Surjeet Publications, New Delhi
3. Roger E.A. Farmer (2002), Macro Economics, Thompson Asia Pvt. Ltd., Singapore.
4. Parkin, M., 2014. Macroeconomics 11" Edition Essex: Pearson
5. Soumen Sikdar, “Principles of Macroeconomics”, OUP India, 2020
Web Resources
1. https://tradingeconomics.com
2. https://www.bu.edu/econ/files/2014/08/DLS1.pdf
3. https://www.imf.org
4. https://www.aeaweb.org/resources/students
5. https://www.worldbank.org/en/topic/macroeconomics
MAPPING WITH PROGRAMME OUTCOMES AND PROGRAMME SPECIFIC
OUTCOMES

PO1 |PO2 |PO3 [PO4 |PO5 [PO6 [PO7 |PO8 | PSO1 | PSO2 | PSO3 | PSO4 [PSO5
CO1 3 3 3 3 3 3 3 3 3 3 2 2 2
CO2 3 3 2 3 3 3 3 3 3 3 3 2 2
CO3 3 3 3 3 2 3 3 3 3 3 3 3 2
CO4 3 3 3 3 3 3 3 3 3 2 3 2 3
CO5 3 3 3 3 3 3 2 3 3 3 2 3 3
TOTAL 15 |15 | 14 | 15 )15 14 |14 | 15 15 14 13 12 12
AVERAGE 3.0 (3.0 |28 |30]28 |3.0 |28 | 3.0 3 2.8 2.6 24 R4

S-Strong-3 M-Medium-2 L-Low
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https://www.google.co.in/search?hl=en&sxsrf=ALiCzsaWs614KzCWoLLJTZ1JQELYVuuLLA%3A1668341023226&q=inauthor%3A%22Soumen%2BSikdar%22&tbm=bks
https://tradingeconomics.com/
https://www.bu.edu/econ/files/2014/08/DLS1.pdf
https://www.imf.org/
https://www.aeaweb.org/resources/students
https://www.worldbank.org/en/topic/macroeconomics

SEMESTER IV
CORE COURSE VIII: INDIAN ECONOMY

Total Marks
CourseCode |L [T [P S [Credits |Inst. Hours [Hours CIA External Total
FU234CC2 51 -1-1- 5 5 75 25 75 100

Pre-requisites:

Fundamental knowledge about Indian Economy
Learning objectives

To understand the features and issues of Indian economy and new economic policy.
To analyse the national income, poverty and human development and its method.

1.
2.

Course Outcomes

On the successful completion of the course, student will be able to:
1 outline the nature of the Indian Economy and highlight the changes K1
2 discuss the major issues of Poverty, Inequality, Unemployment, and |K2
Human Development in India in comparison to other countries
3 describe the components of Foreign Trade and analyze India’s Balance |K2
of Payments
4 provide a qualitative and quantitative overview of different sectors of |K3
the Indian Economy
5 identify various components of fiscal federalism in India K4
K1 - Remember; K2 — Understand; K3 — Apply; K4- Analyse
Units Contents No. of
Hours
I (Introduction to Indian Economy 15
Features and Issues of Indian Economy - Planned Economic Development in India -
Achievements and Failures of Planning in India — Economic Crisis and Rationale
behind Economic Reforms —
New Economic Policy (LPG) 1991 — NITI Aayog

Il |National Income, Poverty and Human Development Index National Income — 15
Sectoral Contributions and Economic Transitionin India — Poverty and Inequality —
Definition and Estimates, Gini Coefficient, Sen Index, Poverty Line - Income and
Regional Inequalities: Causes and Measures, Unemployment: Nature and Extent,
Measures — HDI — International Comparisons.

11 Sectors of the Indian Economy 14
Indian Agriculture — Trends in Production and Productivity — Land Reforms — Green
Revolution - Agricultural Pricing - Agricultural Marketing — Food Security -
Industrial Development — Trends and Problems, MSMEs — Industrial Policy
1991 and Recent Developments - Overview of Service and Financial Sectors in
India — Importance — Expansion of Private Banks.

IV |[Foreign Trade 16
Importance of Foreign Trade for a Developing Economy- Over view of service
sector (Health, Education and Transport), Composition and Direction of India’s
Foreign Trade- Role of FDIland Foreign Institutional Investors- BOP Crisis -

India’s Trade Policy.
V  [Fiscal Federalism 15

Principles of Federal Finance — Fiscal Federalism in India —Verticaland Horizontal
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Imbalances — Reason Finance Commission.

Total

75

Self-Study  |Importance of Foreign Trade for a Developing Economy

Textbooks

1. Gaurav Datt and Ashwani Mahajan “Datt and Sundaram’s Indian Economy” S.Chand72"

Edition.

2. Kaushik Basu (Ed.) (2012), Oxford Companion to Indian Economy, 3" Edition, OUP,New

Delhi.
Reference Books

1. Puri. V.K & S.K. Misra (2022) Indian Economy.
2. Uma Kapila (Ed.) (2018) Indian Economy Since Independence.
3. Byres, T.J. (Ed.) (1997), The State, Development Planning and Liberalization in India,Oxford

University Press, New Delhi.

4. Ashima Goyal(Ed.) The Oxford Handbook of the Indian Economy in the 21% Century:
Understanding the Inherent Dynamism, Oxford University Press.

5. K. R. Gupta, J. R. Gupta, “ Indian Economy”, Altanic, 2008.

Web Resources

1. http://www.niti.gov.in/
2. https://www.rbi.org.in/
3. https://hdr.undp.org/

4. https://www.india.gov.in/
5. https://www.cmie.com/

MAPPING WITH PROGRAMME OUTCOMES AND PROGRAMME SPECIFIC

OUTCOMES

PO1 PO2 PO3 PO4 POS5 PO6 PO7 PO8 |PSO1 |PSO2 PSO3 |[PSO4 PSO5
CO1 3 3 3 3 3 3 |3 3 2 3 2 3 1
CO 2 3 3 2 3 3 3 |3 3 3 3 2 3 2
CO 3 3 3 3 3 2 3 |3 3 2 3 2 3 3
CO 4 3 2 3 3 3 2 |3 3 2 3 3 3 3
CO 5 3 3 3 3 3 3 |2 3 1 3 3 3 2
TOTAL 15 | 14 |14 |15 |15 |14 |14 15 10 15 12 15 11
AVERAGE | 30 | 28 |28 |30 |28 |28 |28 |3.00 2 3 2.4 3 2.2

S-Strong-3 M-Medium-2 L-Low-1
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https://www.google.co.in/search?hl=en&sxsrf=ALiCzsb_3P1r63JbzRr0UzzFmeN5-mHsPg%3A1668341190391&q=inauthor%3A%22K.%2BR.%2BGupta%22&tbm=bks
https://www.google.co.in/search?hl=en&sxsrf=ALiCzsb_3P1r63JbzRr0UzzFmeN5-mHsPg%3A1668341190391&q=inauthor%3A%22J.%2BR.%2BGupta%22&tbm=bks
http://www.niti.gov.in/
https://www.rbi.org.in/
https://hdr.undp.org/
https://www.india.gov.in/
https://www.cmie.com/

SEMESTER IV

ELECTIVE COURSE IV: RESEARCH METHODS IN ECONOMICS

Total Marks

CourseCode |L [T P |S [Credits |Inst. Hours |[Hours | CIA |External |Total

FU234EC1 41 -1-1- 3 4 60 25 75 100

Pre-requisite:
Basic knowledge about research
Learning objectives
1.To understand the meaning and significance characteristics of scientific research.
2.To know the formulation, selection of research problem and collection of reviews.
Course Outcomes
On the successful completion of the course, student will be able to:
1 develop the Statistical Analysis to test Economic Theory andaddress K1l
Policy Issues
2 know the sampling methods in Research. K1
3 understand the overview of Social Science Research. K2
4 explain the hypothesis testing and Principles of Report Writing. K3
5 analyze the Research Process K4
K1 - Remember; K2 — Understand; K3 — Apply; K4- Analyse
Units Contents No. of
Hours
I Introduction 12
Research: meaning and significance Characteristics of ScientificResearch -
Type of Research: Pure, Applied, Analytical, Exploratory, Descriptive,
Surveys, Case-Study - Limitations of Social Science Research - Role of
Technology In Research.

I Research Problem and Review of Literature 12
Research Problem: Identify and formulating the problem — Review of
literature: Primary and Secondary Sources -importance of literature review
in defining a problem - researchgap

i Research Design 12
Research Design: Concept and Importance in Research — Features of a Good
Research Design — Exploratory Research Design — Descriptive Research
Design — Experimental Design: Concept of Independent & Dependent
variables.

IV Hypothesis and Report Writing 12
Test of hypothesis- Meaning, Types, Sources and Functions of
Hypothesis—Test: Null and Alternative Hypothesis—Type—Il andType — Il
Errors — ‘t” Test — Paired ‘t’ - test — Chi —Square test,

‘F’ test — Analysis of Variance - One way and Two-wayANOVA.
V  [Publication Ethics 12
Level of Significance and Critical Region - Report Writing -Types and
Principles of writing the Research Report - Plagarism
Total 60
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Self-Study  |Report Writing

Textbooks

1. Krishnaswamy, O.R. (1993) Methodology of Research In Social Sciences, Himalaya
publishing House.

2. Kothari, C. R. (2004). Research Methodology: Methods and techniques. New Age
International.

Reference Books

1. Taylor, B., Sinha, G., &Ghoshal, T. (2006). Research methodology: A guide to for
researchers in management and social sciences. PHI Learning Pvt. Ltd.

2. Bhandarkar, P. L., Wilkinson, T. S., &Laldas, D. K. (2010). Methodology & Techniquesof

Social Research. Himalaya Publishing House.
3. Kumar, A. (2002). Research methodology in social science. Sarup& Sons.
4. Daniel, P. S., & Sam, A. G. (2011). Research methodology. Gyan Publishing House.
5. Ethridge, D. (2004). Research methodology in applied economics: organizing, planning,
and conducting economic research, Blackwell publishing.
Web Resources
1. http://ignou.ac.in
2. http://egyankosh.ac.in
3. https://www.educba.com
4. https://research.com/research/how-to-write-research-methodology
5. https://www.questionpro.com/blog/what-is-research/
MAPPING WITH PROGRAMME OUTCOMES AND PROGRAMME SPECIFIC

OUTCOMES
PO1 PO2 PO3PO4 PO5 [PO6 PO7 [PO8|PSO1|PSO2|PSO3|PSO4PSO5
CO1 3 |3 3 |3 3 1313 3| 2 2 2 2 1
CO2 3 |3 2 |3 3 13 |3 3| 2 2 2 2 3
CO3 3 |3 3 |3 2 | 3|3 3] 3 3 2 3 3
CO4 3 |3 3 |3 312 3 3 1 2 2 3 3
CO5 3 |3 3 |3 3 13 |2 3| 2 2 1 2 3
TOTAL 15 |15 |14 |15 |15 |14 (14 |15 |10 | 11 9 |12 | 13
AVERAGE |30 |[3.0 /128(3.0 |28 |28 |28 |3 2 |22 |22 |24 | 26

S-Strong-3 M-Medium-2 L-Low-1
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1.

2.

SEMESTER I/ 1V

SKILL ENHANCEMENT COURSE SEC-III: FITNESS FOR WELLBEING

Course Code L|T|P|S/| Credits Total Hours Marks
CIA | External | Total
UG23CSE1 1]|-11]- 2 30 25 75 100

Pre-requisite: Basic understanding of health and wellness concepts
Learning Objectives

To understand the interconnectedness of physical, mental, and social aspects of well-being, and
recognize the importance of physical fitness in achieving holistic health.
To develop proficiency in mindfulness techniques, yoga practices, nutritional awareness, and
personal hygiene practices to promote overall wellness and healthy lifestyle.

Course Outcomes

On the successful completion of the course, student will be able to:

1 know physical, mental, and social aspects of health K1
2 understand holistic health and the role of physical fitness. K2
3 apply mindfulness and yoga for stress management and mental clarity. K3
4 implement proper personal hygiene practices for cleanliness and disease | K3
prevention.
5 yaluate and implement right nutritional choices. K5
K1-Remember; K2-Understand; K3-Apply; K5-Evaluate
Unit Contents No. of
Hours
Understanding Health and Physical Fitness 6
Health — definition- holistic concept of well-being encompassing physical,
mental, and social aspects.
Physical fitness and its components- muscular strength- flexibility, and body
composition. Benefits of Physical Activity- its impact on health and well-being.
Techniques of Mindfulness 6
Mind — Mental frequency, analysis of thought, eradication of worries
Breathing Exercises — types and its importance
Mindfulness —pain management - techniques for practicing mindfulness -
mindfulness and daily physical activities.
Foundations of Fitness 6
IIT | Stretching techniques to improve flexibility.
Yoga-Definition, yoga poses (asanas) for beginners, Sun Salutations (Surya
Namaskar), Yoga Nidra — benefits of yoga nidra.
Nutrition and Wellness 6
IV | Role of nutrition in fitness - macronutrients, micronutrients - mindful eating
practices, balanced diet - consequences of overeating. Components of healthy
food. Food ethics.
Personal Hygiene Practices 6
Handwashing- techniques, timing, and importance, oral hygiene- brushing,
flossing, and dental care, bathing and showering- proper techniques and
frequency, hair care- washing, grooming, and maintaining cleanliness,
maintaining personal hygiene, dangers of excessive cosmetic use.
Total 30
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| Self-study | balance diet and basic excercises \

Textbook:

Bojaxa A. Rosy and Virgin Nithya Veena. V. 2024. A Comprehensive Guide to Health, Fitness

and Wellbeing. JE Publications.

Reference Books:

1. Arul Raja Selvan S. R, 2022. Yogasanam and Health Science. Self publisher.

2. Vision for Wisdom. 2016. Value Education. The World Community Service Centre Vethathiri
Publications.

3. WCSC - Vision for Wisdom. 2016. Paper 1: Yoga and Empowerment. Vazhga Valamudan Offset
Printers Pvt Ltd 29, Nachiappa St, Erode.

4. Lachlan Sleigh. 2023. Stronger Together the Family's Guide to Fitness and Wellbeing. Self
Publisher.

5. William P. Morgan, Stephen E. Goldston. 2013. Exercise And Mental Health. Taylor & Francis.
Web Resources:

1. https://www.google.co.in/books/edition/Psychology of Health_and_Fitness/1'YOAWAA
BAJ?hl=en&gbpv=1&dg=fitness+for+wellbeing&printsec=frontcover

2. https://lwww.google.co.in/books/edition/The_Little_Book_of Active_Wellbeing/aA6SzgEACAAJ?hI
=en

3. https://www.google.co.in/books/edition/Physical_Activity_and_Mental Health/yu96DWAAQBAJ?hI
=en&gbpv=1&dqg=fitness+for+wellbeing&printsec=frontcover

4. https://lwww.google.co.in/books/edition/The_Complete_Manual_of Fitness_and_Well/pLPAXPLIM
vOC?hl=en&gbpv=1&bsqg=fitness+for+wellbeing&dqg=fitness+for+wellbeing&printsec=frontcover

5. https://www.google.co.in/books/edition/The_Wellness_Code/4QGZtwAACAAJ?hl=en
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https://www.google.co.in/search?hl=en&gbpv=1&dq=fitness+for+wellbeing&printsec=frontcover&q=inauthor:%22Lachlan+Sleigh%22&tbm=bks&sa=X&ved=2ahUKEwiqs62zpseGAxV1WGwGHf6tHaYQmxMoAHoECA0QAg&sxsrf=ADLYWILbawq8bpPqCDy0nbKA7_kmCs8diQ:1717687989110
https://www.google.co.in/search?sca_esv=45b1bbb7da93b39a&hl=en&sxsrf=ADLYWILcE3Bo_YPVrlCUUZLigbneSltSyg:1717689749825&q=inauthor:%22William+P.+Morgan%22&tbm=bks
https://www.google.co.in/search?sca_esv=45b1bbb7da93b39a&hl=en&sxsrf=ADLYWILcE3Bo_YPVrlCUUZLigbneSltSyg:1717689749825&q=inauthor:%22Stephen+E.+Goldston%22&tbm=bks
https://www.google.co.in/search?hl=en&gbpv=1&dq=fitness+for+wellbeing&printsec=frontcover&q=inpublisher:%22Taylor+%26+Francis%22&tbm=bks&sa=X&ved=2ahUKEwiOqOz6rMeGAxXRSGwGHfWxK18QmxMoAHoECBYQAg&sxsrf=ADLYWILcE3Bo_YPVrlCUUZLigbneSltSyg:1717689749825
https://www.google.co.in/books/edition/Psychology_of_Health_and_Fitness/1lYOAwAA%20BAJ?hl=en&gbpv=1&dq=fitness+for+wellbeing&printsec=frontcover
https://www.google.co.in/books/edition/Psychology_of_Health_and_Fitness/1lYOAwAA%20BAJ?hl=en&gbpv=1&dq=fitness+for+wellbeing&printsec=frontcover
https://www.google.co.in/books/edition/The_Little_Book_of_Active_Wellbeing/aA6SzgEACAAJ?hl=en
https://www.google.co.in/books/edition/The_Little_Book_of_Active_Wellbeing/aA6SzgEACAAJ?hl=en
https://www.google.co.in/books/edition/Physical_Activity_and_Mental_Health/yu96DwAAQBAJ?hl=en&gbpv=1&dq=fitness+for+wellbeing&printsec=frontcover
https://www.google.co.in/books/edition/Physical_Activity_and_Mental_Health/yu96DwAAQBAJ?hl=en&gbpv=1&dq=fitness+for+wellbeing&printsec=frontcover
https://www.google.co.in/books/edition/The_Complete_Manual_of_Fitness_and_Well/pLPAXPLIMv0C?hl=en&gbpv=1&bsq=fitness+for+wellbeing&dq=fitness+for+wellbeing&printsec=frontcover
https://www.google.co.in/books/edition/The_Complete_Manual_of_Fitness_and_Well/pLPAXPLIMv0C?hl=en&gbpv=1&bsq=fitness+for+wellbeing&dq=fitness+for+wellbeing&printsec=frontcover
https://www.google.co.in/books/edition/The_Wellness_Code/4QGZtwAACAAJ?hl=en

SEMESTER IV
ENVIRONMENTAL STUDIES

Course Code | L | T | P | S| Credits | Inst. Hours | Total Hours

Marks

CIA | External

Total

UG234EV1 |2 | - |- |- 2 2 30 25 75

100

Pre-requisite: Interest to learn about nature and surrounding.
Learning Objectives
1.To know the different types of pollutions, causes and effects
2.To understand the importance of ecosystem, resources and waste management

Course Outcomes

On the successful completion of the course, students will be able to:

1.

know the different kinds of resources, pollution and ecosystems

K1

2.

understand the biodiversity and its constituents

K2

3.

use the methods to control pollution and, to conserve the resources and
ecosystem

K3

4.

analyse the factors behind pollution, global warming and health effects for
sustainable development

K4

5.

evaluate various water, disaster and waste management systems

KS

K1 - Remember; K2 - Understand; K3 — Apply; K4 - Analyse; K5 - Evaluate

Units

Contents

No. of
Hours

Nature of Environmental Studies

Multidisciplinary nature of environmental studies- scope of environmental
studies - environmental ethics-importance- types- natural resources - renewable
and non-renewable resources — forest, land, water and energy resources.

11

Biodiversity and its Conservation

Definition: genetic, species of biodiversity - biodiversity hot-spots in India -
endangered and endemic species of India — Red Data Book - In-situ and Ex-situ
conservation of biodiversity. Ecosystem- types - structure and function - food
chain - food web- ecological pyramids- forest and pond ecosystems.

111

Environmental Pollution

Pollution - causes, types and control measures of air, water, soil and noise
pollution. Role of an individual in prevention of pollution. Solid waste
management: Causes, effects and control measures of urban and industrial
wastes. Disaster management— cyclone, flood, drought and earthquake.

IV

Environmental Management and Sustainable Development

From unsustainable to sustainable development -Environmental Law and Policy
— Objectives; The Water and Air Acts-The Environment Protection Act -
Environmental Auditing-Environmental Impact Assessment-Life Cycle
Assessment- Human Health Risk Assessment, Water conservation, rain water
harvesting, watershed management.

Social Issues and the Environment

Population explosion-impact of population growth on environment and social
environment. Women and Child Welfare, Role of information technology in
environment and human health. Consumerism and waste products. Climate

change - global warming, acid rain and ozone layer depletion.
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Field work: Address environmental concerns in the campus (or)

Document environmental assets- river / forest / grassland / hill / mountain in the
locality (or) Study a local polluted site-urban / rural / industrial / agricultural
area.

Total

30

| Self-study | Pollutants, Ecosystems and Resources

Textbook

Punitha A and Gladis Latha R, 2024. Fundamentals of Environmental Science.

Reference Books

1. Agarwal, K.C., 2001. Environmental Biology, Nidi Publishers. Ltd. Bikaner.

2. Brunner R.C., 1989, Hazardous Waste Incineration, McGraw Hill Ltd.

3. Gorhani, E & Hepworth, M.T. 2001. Environmental Encyclopedia, Jaico Publ. House, Mumbai.
4. De A.K.,2018. Environmental Chemistry, Wiley Eastern Ltd.

5. Gleick, H.P. 1993. Water in crisis, Pacific Institute for Studies Oxford Univ. Press.
Web Resources

1.https://www.sciencenews.org/topic/environment
2.https://news.mongabay.com/2024/05/

3. https://www.sciencedaily.com/news/earth_climate/environmental _issues/
4.https://wildlife.org/rising-oryx-numbers-may-distress-new-mexico-ecosystem/

5. https://phys.org/news/2024-02-global-wild-megafauna-ecosystem-properties.html
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SEMESTER Il & IV
LIFE SKILL TRAINING Il: CATECHISM

CourseCode | L | T | P |S | Credits | Inst. Hours

Total Marks

Hours CIA | External | Total

UG234LC1 |1 ] - |- |- 1 1 15 50 |50 100

Learning Objectives:
1. To develop human values through value education
2. To understand the importance of personal development to lead a moral life
Course Outcomes

On the successful completion of the course, student will be able to:
1 know and understand the aim and importance of value education K1, K2
2 get rid of inferiority complex and act confidently in the society K3
3 live lovingly by facing loneliness and make decisions on their own K3
4 develop human dignity and able to stand bravely in adversity K6
5 learn unity in diversity and grow in a life of grace K6
K1 - Remember K2-Understand; K3-Apply; K6- Create
Units Contents No. of
Hours
Face Loneliness: Loneliness — Causes for Loneliness — Loneliness in Jesus Christ Life —
I Ways to Overcome Loneliness — Need and Importance 3
Bible Reference: Matthew: 6:5-6
Inferiority Complex: Inferiority Complex - Types — Ways to Get Rid of Inferiority
Il Complex — Words of Eric Menthol — Balanced Emotion — Jesus and his Disciples. 3
Bible Reference: Luke 8:43-48
Decision Making: Importance of Decision Making — Different Steps — Search — Think —
Pray — Decide- Jesus and his Decisions
Il | Bible Reference: Mathew 7:7-8 3
Independent: Freedom from Control — Different Types of Freedom - Jesus the Liberator
Bible Reference: Mark 10:46-52
Human Dignity: Basic Needs — Factors that Degrade Human Dignity — How to Develop
Human Dignity.
IV | Bible Reference: Luke 6:20-26 3
Stand Bravely in Adversity: Views of Abraham Maslow — Jesus and his Adversity.
Bible Reference: Luke 22:43
Unity in Diversity: Need for Unity — The Second Vatican Council on the Mission of
Christian Unity.
v Bible Reference: | Corinthians 1:10 3
To Grow in a Life of Grace: Graceful Life — View of Holy Bible — Moses — Amos — Paul
— Graceful Life of Jesus
Bible Reference: Amos 5:4
TOTAL 15
Textbooks
Valvukku Valikattuvom, Christian Life Committee, Kottar Diocese
The Holy Bible
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SEMESTER Il & IV
LIFE SKILL TRAINING Il: MORAL

CourseCode | L | T | P |S | Credits | Inst. Hours

Total Marks

Hours CIA | External | Total

UG234LM1 | 1| - | - | - 1 1 15 50 |50

100

Learning Objectives:
1. To cultivate human values through value education
2. To comprehend the importance of humane and morals to lead ethical and moral life.
Course Outcome

On the successful completion of the course, student will be able to:

1 | know the significance of life K1l
2 | understand the importance of self-care K2
3 | realise the duty of youngsters in the society and live up to it K3
4 | analyse how to achieve success in profession K4
5 | develop mystical values by inculcating good thoughts K5
K1 - Remember; K2 - Understand; K3 — Apply; K4 - Analyse; K5 — Evaluate
Unit Contents No. of
Hours
Edu Care:
| Introduction- -Personal Care-Temple of Mind-Emaotional stability- 3
Inner views- Internal and external Beauty- Life is a Celebration
Self-care:
T Self- discipline- Selfishness in doing good things- Adolescence stage- 3
What am 1? - Self-esteem- Self-Confidence- Respect for womanhood
Profession based Values:
i Time Management-Continuous effort- What next? —Present moment 3
is yours, Hard work and Smart Work-Broad view- destruct your failures
Mystical Values:
v Thoughts- Positive and negative thoughts- Origin of negative 3
thoughts-Moralisation of needs- Elimination of obstacles
Society and you:
v Knowing Humanity-Thankfulness- love and happiness- Honesty- 3
Heroism -Youth is gift of God-Youngsters in politics and social media
utilization.
TOTAL 15
Text Book

“Munaetrathin Mugavari”, G. Chandran, Vaigarai Publisher
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SEMESTER IV/VI
SELF-LEARNING COURSE: EVENT MANAGEMENT
Total Marks
Course Code L [T P S [Credits |Inst. Hours |Hours | CIA External | Total
FU234SL1/FU236SL1 - - |- 1 - - 25 75 100
Pre — requisite
Basic knowledge about event management
Learning objectives
1. To equip students on the various facets of Event Management.
2. To provide students event management as a career option.
Course Outcomes

On the successful completion of the course, student will be able to:
1 gain Knowledge on the various Committees involved K1 & K3
2 [review how to manage celebrities K2
3 |understand the growing importance of event industry K2
4 lexamine the Growth process of event Management industry inIndia K3
5 lanalyse the process involved in the event management industryand K4
career Options

K1 - Remember; K2 — Understand; K3 — Apply; K4- Analyse
Units Contents

I Introduction

Event Management — Definition —objectives —Classification andTypes of
Events- Career Options

I Event Management Strategy

Process -Target Audience —Creativity - Purpose — Costs -Event Budget-Network
with Suppliers- Creation of Social Media Accounts

Il Committees in Managing Events

Organising Committee- Event Scheduling -Venue Selection- Recruitment of
Event Staff-Event Safety-Emergency Planning andChecklist

v Celebrity Management
Issues and Challenges -Cost Management and Budget —Confidentiality- Crowd
Management
V Management Companies

Event Management Industry in India- Leading Event Management Companies

Textbooks:

1. Bhavana Chaudhari Dr. Hoshi Bhiwandiwalla(2019) A book of Event ManagementKindle
Edition,Nirali Prakashan Publishers.

2. Alex Genadinik Event planning -management & marketing for successful events(2015),Alex
Genadinik publisher

Reference Books

1. Abhijeeth Bhattacharje (2020) Event Management : A zero Investment Startup BusinessKindle
Edition.

2. William O'Toole (2021) Events Feasibility and Development From Strategy to Operations Routledge

3. Julia Rutherford Silvers, William O' Toole (2020)Risk Management for Events,Routledge

4. Anukrati Sharma, Shruti Arora (2018) Event Management and Marketing: Theory,Practical
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https://www.routledge.com/Risk-Management-for-Events/Silvers-OToole/p/book/9780367260644

Approaches and Planning, Bharti Publications.

5. Allen, J. et al., 2011. Festival & Special event management. 5th edition. John Wiley &Sons:
Brisbane.

Web Resources

. https://www.careerlauncher.com/rbi-grade-b/wto/

. https://www.uou.ac.in/sites/default/files/siIm/HM-402.pdf

. https://www.bizzabo.com/blog/event-planning-websites/

. https://www.tantraa.net/

. https://eventplanningblueprint.com/

MAPPING WITH PROGRAMME OUTCOMES AND PROGRAMME SPECIFIC

OUTCOMES

O wnN -

PO1 PO2PO3PO4 PO5 [PO6 PO7 PO8 PSO1 PSO2 PSO3 [PSO4PSO5

CO1 2 2 |3 3 2 3 2 3 3 2 2 3 3
CO2 3 2 | 3| 3 3 2 2 2 3 2 2 3 2
CO3 3 2 | 3| 3 3 2 2 2 3 2 2 3 2
CO4 2 2 | 3| 3 2 2 2 2 3 2 2 3 2
CO5 3 2 | 3| 3 3 2 2 2 3 2 2 3 2

TOTAL 13 {1015 15 |13 |11 |10 |11 | 15 10 10 15 11

AVERAGE (26 | 2 | 3 3 |26 |22 2 |22 3 2 2 3 2.2

S-Strong-3  M-Medium-2 L-Low-1
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